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Dawn 
 

20 brands issued notices for deceptive discount ads 
The Competition Commission of Pakistan (CCP) has issued notices to 20 brands for alleged deceptive 

marketing, and the scope of action against unrealistic but lucrative sale offers will also be expanded to 

other brands. 

The commission has acted against retailers advertising discounts as “up to a percentage” during the “end 

of season sales” and issued notices to 20 brands, seeking clarification on their potentially misleading 

discount practices. The CCP has said that such unspecified discount offers are akin to ‘bait and switch 

advertising’ and the commission has defined it as a tactic to mislead buyers. 

Under these conditions, a seller advertises an appealing but spurious offer to sell a product or service that 

the seller does not intend to sell. 

The initial CCP inquiry indicated that the seller offers an unwanted alternative, which is prohibited under 

Section 10 of the Competition Act 2010 as deceptive marketing practices. Market Intelligence Unit of Fair 

Trade of the CCP conducted a random survey in the twin cities and identified various brands offering 

discounts “up to some percentage” on their products.. 

The survey revealed that a maximum (upper limit) discount was offered on a small collection of least 

attractive articles, and the most popular and frequently purchased items were available with minimal or 

no discount. 

Consequently, a clear gap was observed between the advertised discounts and the actual offers, 

compelling the customers to ask multiple questions to determine discounts on their chosen items. 



However, some of the brands were offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures and disclaimers identifying the discounts if they were on the entire or 

specified stock. The CCP appreciated the clear approach. 

The commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the stock details on offer with flat or differential discounts. 

Undertakings, brands and outlets violating this directive may face enforcement action by the CCP under 

Section 10 of the Competition Act, 2010. 

https://www.dawn.com/news/1860345 

 

Business Recorder  

20 brands receive notices from CCP over misleading ‘End 

of Season Sales’ discounts  
A notice was issued by the Competition Commission of Pakistan (CCP) to 20 brands in response to retailers 
advertising discounts as “up to a percentage” during the “End of Season Sales”. 
 
Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 
seller does not intend to sell. Instead, the seller offers an unwanted alternative which is prohibited under 
Section 10 of the Act as Deceptive Marketing Practices. 
 
Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 
identified various brands offering discounts “Up to Some Percentage” on their products. 
 
The survey revealed that maximum (upper limit) discount was being offered on a small collection of least 
attractive articles and the most popular and frequently purchased items were available with minimal or 
no discount. 
 
Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 
the customers to ask multiple questions to determine the actual discounts available on their chosen items. 
Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 
appreciated by the CCP. 
 
The Commission advises various consumer brands offering discounts to preclude distributing any 
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 
with the details of the stock on offer with flat or differential discounts. Undertakings, Brands, and outlets 
violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act, 

https://www.dawn.com/news/1860345


2010. Similarly, consumers are also advised to exercise vigilance while availing of discounts and sales 
offers to avoid falling victim to deceptive marketing practices. 
 
“The CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to 
ensure free competition, enhance economic efficiency, and protect consumers from anti-competitive 
behavior,” said the CCP in a statement released to the media. 
https://www.brecorder.com/news/40323366/20-brands-receive-notices-from-ccp-over-misleading-end-
of-season-sales-discounts 

 
 

The Nation 

CCP cracks down on misleading ‘season-end sales’ by local brands 
 
The Competition Commission of Pakistan (CCP) has taken action against local brands accused of deceiving 

customers with misleading "season-end sales" advertisements. 

After conducting surveys in Rawalpindi and Islamabad markets, the CCP found that the advertised 

discounts on popular products were either minimal or non-existent. 

 In response, the commission issued notices to 20 brands, demanding clarification on their sales and 

savings promotions. 

The CCP noted that banners advertising discounts of “up to 50%” and “30%” were prominently displayed, 

but the actual savings were far less, misleading consumers and driving unfair profits. 

 The commission warned that brands failing to comply with their guidelines could face enforcement action 

under Section 10 of the Competition Act, 2010. 

https://www.nation.com.pk/21-Sep-2024/ccp-cracks-down-on-misleading-season-end-sales-by-local-

brands 

 

Profit 

CCP issues notices to 20 brands over misleading discount claims 
The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts 

as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 

seller does not intend to sell. Instead, the seller offers an unwanted alternative prohibited under Section 

10 of the Act as Deceptive Marketing Practices. 

https://www.brecorder.com/news/40323366/20-brands-receive-notices-from-ccp-over-misleading-end-of-season-sales-discounts
https://www.brecorder.com/news/40323366/20-brands-receive-notices-from-ccp-over-misleading-end-of-season-sales-discounts
https://www.nation.com.pk/21-Sep-2024/ccp-cracks-down-on-misleading-season-end-sales-by-local-brands
https://www.nation.com.pk/21-Sep-2024/ccp-cracks-down-on-misleading-season-end-sales-by-local-brands


The Market Intelligence Unit of the Fair Trade of the CCP conducted a random survey in the twin cities. It 

identified various brands offering discounts “up to some percentage” on their products.  

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least 

attractive articles and the most popular and frequently purchased items were available with minimal or 

no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items.  

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

The commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. Brands and outlets violating this 

directive may face enforcement action by the CCP under Section 10 of the Competition Act, 2010.  

Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers to 

avoid falling victim to deceptive marketing practices. 

CCP said it remains committed to its mandate under the Competition Act, 2010 continuously striving to 

ensure free competition, enhance economic efficiency, and protect consumers from anti-competitive 

behavior. 

https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-

discount-claims/ 

 

Daily Times  
 

20 Pakistani brands slapped with fines for misleading ‘End-of-Season 

sales’ 
 

Misleading Sale Campaigns by 20 Pakistani brands face fines by Competition Commission of Pakistan 

(CCP) over false advertising. 

These brands faced action for deceptive advertising practices during their end-of-season sales while 

commission flagged these tactics as misleading, particularly in relation to promotions that advertise 

discounts as “up to a certain percentage.” 

CCP termed these vague discount akin to ‘bait advertising,’ which misleads consumers about the 

products available. 

https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-discount-claims/
https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-discount-claims/


A recent inquiry by Market Intelligence Unit of Fair Trade found that many retailers were promoting 

attractive discounts on items they did not intend to sell, instead pushing less desirable alternatives, and 

it attracted action under Section 10 of the Deceptive Marketing Practices Act. 

The survey conducted in the twin cities revealed that substantial discounts were often applied only to a 

limited range of less popular products, while popular items were frequently offered with minimal or no 

discounts. This discrepancy has left consumers confused about the actual savings on their desired 

products. 

Some brands were noted for providing clear flat discounts with adequate disclosures regarding the stock 

available, earning praise from the CCP. 

The commission urged all consumer brands to avoid misleading information and to ensure transparency 

regarding actual prices, discounts, and stock availability. Brands that fail to comply may face enforcement 

actions under the Competition Act, 2010. 

https://en.dailypakistan.com.pk/22-Sep-2024/20-pakistani-brands-slapped-with-fines-for-misleading-

end-of-season-sales 

Hum. English News  

CCP issues notices to 20 brands for misleading sales advertisements 
The Competition Commission of Pakistan (CCP) has taken notice of local brands profiting by deceiving 

customers through misleading ‘season-end sales’ advertisements. 

 

The commission conducted surveys in various markets of Rawalpindi and Islamabad and discovered that 

discounts on popular products are either minimal or entirely absent. 

CCP has acted against misleading savings advertisements, issuing notices to 20 brands. 

The notices require clarification from the brands regarding their sales and savings announcements. 

According to the CCP, banners advertising discounts of “up to 50 per cent” and “30 per cent” are displayed 

in various markets. 

The CCP stated that consumers are being misled by these discount announcements to generate unfair 

profits. 

According to CCP, misleading announcements about sales and discounts cause confusion and frustration 

among consumers. 

Entities, brands, and outlets that fail to comply with this guidance may face enforcement action from the 

CCP under Section 10 of the Competition Act, 2010. 

https://humenglish.com/latest/ccp-issues-notices-to-20-brands-for-misleading-sales-advertisements/ 

 

https://en.dailypakistan.com.pk/22-Sep-2024/20-pakistani-brands-slapped-with-fines-for-misleading-end-of-season-sales
https://en.dailypakistan.com.pk/22-Sep-2024/20-pakistani-brands-slapped-with-fines-for-misleading-end-of-season-sales
https://humenglish.com/latest/ccp-issues-notices-to-20-brands-for-misleading-sales-advertisements/


Pakistan observer   

Notices issued to 20 brands for misleading ‘End of Season Sales’ 

discounts 
The Competition Commission of Pakistan (CCP) has issued notices to 20 brands for misleading 

advertisement of “up to a percentage discounts” during the “End of Season Sales”. 

Per the press release issued by the CCP on Saturday, the Market Intelligence Unit/Office of Fair Trade of 

the CCP conducted a random survey in the twin cities and identified various brands offering discounts “Up 

to Some Percentage” on their products. 

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least 

attractive articles and the most popular and frequently purchased items were available with minimal or 

no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. 

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under 

Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while 

availing of discounts and sales offers to avoid falling victim to deceptive marketing practices. 

https://pakobserver.net/notices-issued-to-20-brands-for-misleading-end-of-season-sales-discounts/ 

 

Pro Pakistani  

CCP Issues Notices to 20 Brands for Misleading Discounts 
 

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts 

as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 

https://pakobserver.net/notices-issued-to-20-brands-for-misleading-end-of-season-sales-discounts/


seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited 

under Section 10 of the Act as Deceptive Marketing Practices. 

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 

identified various brands offering discounts “Up to Some Percentage” on their products. The survey 

revealed that maximum (upper limit) discount was being offered on a small collection of least attractive 

articles and the most popular and frequently purchased items were available with minimal or no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. Undertakings, Brands, and outlets 

violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act, 

2010. 

Similarly, consumers are also advised to exercise vigilance while availing of discounts and sales offers to 

avoid falling victim to deceptive marketing practices. 

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure 

free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior. 

https://propakistani.pk/2024/09/22/ccp-issues-notices-to-20-brands-for-misleading-advertisements/ 

 

AZB News  

CCP Investigates Misleading Discount Ads. 
The Competition Commission of Pakistan (CCP) is looking into retailers who advertise misleading discounts 

during their “End of Season Sales.” Notices have been sent to 20 brands asking them to explain their 

discount practices. 

These vague discount offers are seen as similar to ‘Bait and Switch Advertising,’ where sellers promote 

attractive deals that they don’t really intend to honor. This practice is against the law under Section 10 of 

the Competition Act. 

A recent survey by the CCP found that many brands advertised big discounts, but these were usually only 

on less popular items. In contrast, popular products often had little to no discounts, which confused 

customers. 

While some brands clearly listed their discounts, others did not, prompting the CCP to urge all brands to 

provide honest information about prices and stock availability. 

https://propakistani.pk/2024/09/22/ccp-issues-notices-to-20-brands-for-misleading-advertisements/


Brands that fail to comply may face legal action. The CCP also advises consumers to be careful when 

considering discounts to avoid falling for misleading ads. The Commission is committed to promoting fair 

competition and protecting consumers. 

https://theazb.com/ccp-investigates-misleading-discount-ads/ 

 

Pkrevenu.com  
 

CCP Takes Action Against Misleading Retailer Discounts 
 
The Competition Commission of Pakistan (CCP) has taken steps to address deceptive discount advertising 
practices among retailers, issuing notices to 20 brands involved in misleading “up to a percentage” 
discount offers during their “End of Season Sales.” 
 
These brands have been asked to provide explanations for their potentially misleading promotions, which 
may violate consumer protection standards. 
 
The CCP highlighted that such ambiguous discount schemes resemble “Bait and Switch Advertising,” a 
tactic used to deceive buyers by promoting an attractive but largely unattainable offer. Instead of 
providing the promised discount, retailers direct customers to less desirable alternatives. This practice is 
prohibited under Section 10 of the Competition Act, which outlines deceptive marketing as a violation of 
consumer rights. 
 
As part of its investigation, the CCP’s Market Intelligence Unit/Office of Fair Trade conducted a survey 
across the twin cities of Islamabad and Rawalpindi. The survey found that many brands advertising “up 
to” discounts applied the maximum percentage to a small selection of less popular items, while high-
demand products either had minimal discounts or none at all. This created confusion for consumers, who 
were often forced to inquire about the actual discounts available on items they wished to purchase. 
 
Despite these concerns, the CCP also noted that some brands were transparent in their discounting 
practices, offering flat-rate discounts or clear disclosures about which items were eligible for specific 
deals. The Commission praised these brands for their adherence to ethical marketing practices. 
 
The CCP advises all retailers to avoid misleading customers with vague promotions and to ensure 
transparency in their advertising. Brands are urged to clearly disclose actual and discounted prices, as well 
as the specific stock to which these discounts apply. Failure to comply with these guidelines could lead to 
enforcement actions under the Competition Act, 2010. 
 
Additionally, the CCP encouraged consumers to be vigilant when taking advantage of sales and discount 
offers, urging them to carefully review the terms of such promotions to avoid falling victim to deceptive 
marketing practices. 
 
The CCP remains committed to its mandate of promoting fair competition, enhancing economic efficiency, 
and safeguarding consumers from anti-competitive behaviors under the Competition Act, 2010. 

https://theazb.com/ccp-investigates-misleading-discount-ads/


https://pkrevenue.com/ccp-takes-action-against-misleading-retailer-discounts/ 
 
 

Minute Mirror  
 

CCP targets miss-leading discounts issues notices to 20 Brands 
Competition Commission of Pakistan (CCP) while taking action against retailers advertising discounts as 
“up to a percentage” during the “End of Season Sales” issued notices to 20 brands seeking clarification on 
their potentially misleading discount practices. 
 
Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ a tactic used to mislead buyers 
where a seller advertises an appealing but false offer for a product or service that they do not actually 
intend to sell. 
 
Instead the seller offers an unwanted alternative which is prohibited under Section 10 of the Act as 
Deceptive Marketing Practices. 
 
The Market Intelligence Unit Office of Fair Trade of the CCP conducted a random survey in the twin cities 
and identified various brands offering “Up to a Percentage” discounts on their products. 
 
The survey revealed that the maximum (upper limit) discount was being offered on a small collection of 
less attractive items while the most popular and frequently purchased items were either minimally 
discounted or not discounted at all. 
 
As a result a clear gap was observed between the advertised discounts and the actual offers forcing 
customers to ask multiple questions to determine the real discounts available on their chosen items. 
 
However some brands were offering flat discounts or concessions (up to a percentage) with adequate 
disclosures disclaimers i.e on the entire limited or specified stock which is highly appreciated by the CCP. 
 
The Commission advises various consumer brands offering discounts to refrain from distributing any 
misleading information and to ensure clear and adequate disclosures regarding actual and discounted 
prices along with the details of the stock on offer with flat or differential discounts. 
 
Brands and outlets violating this directive may face enforcement action by the CCP under Section 10 of 
the Competition Act, 2010. 
 
Similarly consumers are also advised to exercise caution while availing discounts and sales offers to avoid 
falling victim to deceptive marketing practices. 
 
The CCP remains committed to its mandate under the Competition Act 2010 continuously striving to 
ensure free competition enhance economic efficiency and protect consumers from anti-competitive 
behavior. 
https://minutemirror.com.pk/ccp-targets-miss-leading-discounts-issues-notices-to-20-brands-273593/ 
 

https://pkrevenue.com/ccp-takes-action-against-misleading-retailer-discounts/
https://minutemirror.com.pk/ccp-targets-miss-leading-discounts-issues-notices-to-20-brands-273593/


 

24 News 
 

CCP warns 20 brands for dubious ‘End Season Sales’ 
Competition Commission of Pakistan (CCP) has taken notice of fake “End Season Sale” announced by 
different brands and issued notices to them, reported 24NewsHD TV channel on Saturday. 
 
According to details, the CCP conducted thorough survey in different markets of Islamabad and 
Rawalpindi and found that 20 brands offered 30 to 50 percent discount and displayed banners highlighting 
this concession. 
 
Actually, the discount was offered on low-quality and less popular products, the CCP said, adding the 
situation is totally different on original products which carry less discount or nothing. 
 
This kind of situation brought confusion among customers and they feel uncomfortable to buy any 
product, the CCP ruled. 
 
After observing the situation, the CCP issued several notices to different brands in which these brands 
asked to clarify their position. 
https://www.24newshd.tv/21-Sep-2024/ccp-warns-20-brands-for-dubious-end-season-sales- 
 
 

Republic Policy  
 

CCP Issues Notices to Brands for Misleading Discount Advertising 
The Competition Commission of Pakistan (CCP) has issued notices to 20 brands in response to retailers 

advertising discounts as “up to a percentage” during the “End of Season Sales”. The CCP considers such 

unspecified discount offers as a form of ‘Bait and Switch Advertising’, which is misleading to buyers and 

violates Section 10 of the Act as Deceptive Marketing Practices. 

The Market Intelligence Unit/Office of Fair Trade of the CCP conducted a survey in the twin cities, revealing 

that the maximum discount was being offered on a small collection of least attractive articles, while the 

most popular items had minimal or no discount. This discrepancy between advertised and actual discounts 

forces customers to inquire extensively about the real offers. 

The CCP advises brands to provide clear and adequate disclosures regarding actual and discounted prices, 

specifying the stock on offer with flat or differential discounts. Brands and outlets that violate this 

directive may face enforcement action by the CCP under Section 10 of the Competition Act, 2010. 

Consumers are also advised to be vigilant while availing of discounts and sales offers to avoid falling victim 

to deceptive marketing practices. 

https://republicpolicy.com/ccp-issues-notices-to-brands-for-misleading-discount-advertising/ 

https://www.24newshd.tv/21-Sep-2024/ccp-warns-20-brands-for-dubious-end-season-sales-
https://republicpolicy.com/ccp-issues-notices-to-brands-for-misleading-discount-advertising/


 

CustomNews.Pk   

CCP Scrutinizes Misleading Discount Advertisements 
 

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts 

as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 

seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited 

under Section 10 of the Act as Deceptive Marketing Practices. 

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 

identified various brands offering discounts “Up to Some Percentage” on their products. The survey 

revealed that maximum (upper limit) discount was being offered on a small collection of least attractive 

articles and the most popular and frequently purchased items were available with minimal or no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. Undertakings, Brands and outlets 

violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act, 

2010. Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers 

to avoid falling victim to deceptive marketing practices. 

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure 

free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior. 

https://customnews.pk/2024/09/22/ccp-scrutinizes-misleading-discount-advertisements/ 

 

Urdu Point   

CCP Scrutinizes Misleading Discount Advertisements 
 

https://customnews.pk/2024/09/22/ccp-scrutinizes-misleading-discount-advertisements/


The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts 

as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to 'Bait and Switch Advertising' defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 

seller does not actually intend to sell, said a news release. 

Instead, the seller offers an unwanted alternative which is prohibited under Section 10 of the Act as 

Deceptive Marketing Practices. 

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 

identified various brands offering discounts “Up to Some Percentage” on their products. The survey 

revealed that maximum (upper limit) discount was being offered on a small collection of least attractive 

articles and the most popular and frequently purchased items were available with minimal or no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. 

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under 

Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while 

availing discounts and sales offers to avoid falling victim to deceptive marketing practices. 

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure 

free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior. 

https://www.urdupoint.com/en/business/ccp-scrutinizes-misleading-discount-advertise-1864848.html 

 

Brandsynario 

CCP Takes Action Against 20 Pakistani Brands For Fake Discounts 
Everyone enjoys a good sale offer, but what do you do when you walk into a store and learn that it is a 

phony, and instead of a flat 70% you see a small 20% off rack? End-of-season sales just ended, and it turns 

out too many stores played the same strategy this year. Hence, CCP has decided to take action against 

this clickbait marketing strategy.  

The CCP’s Market Intelligence Unit conducted a random survey in Islamabad and Rawalpindi. The survey 

revealed that the highest discounts were only on a small selection of less popular items, while popular 

https://www.urdupoint.com/en/business/ccp-scrutinizes-misleading-discount-advertise-1864848.html


products had little to no discount. This gap between advertised and actual discounts caused confusion 

among customers. 

Though most were false, some brands were offering genuine flat discounts with clear disclaimers. The 

commission appreciated that, and has advised all brands to be honest in their advertising, clearly 

disclosing real discounts and the specific items on sale. 

Read more: Mass Crowd vs Massive Sales: Preventing Security Failures 

Brands violating these guidelines could face enforcement under Section 10 of the Competition Act, 2010. 

Consumers are encouraged to stay alert and carefully check sales offers to avoid falling for these tactics. 

The Competition Commission of Pakistan (CCP) has taken action against misleading discount practices 

during “End of Season Sales.” 20 stores have been asked to clarify their ‘up to X percent off’ offers. These 

offers are often false, and deceptive. They show large sums of discounts being offered, when in reality 

most popular products are at full price. Most stores divide their stock into new arrivals and old pieces, 

and the new arrivals are always at full price. 

This tactic, known as ‘Bait and Switch Advertising,’ is a way to lure customers in with promises of great 

deals. Unfortunately, in reality, the discounts are often disappointing. 

The CCP remains committed to promoting fair competition, improving economic efficiency, and protecting 

consumers from unfair marketing. 

https://www.brandsynario.com/ccp-takes-action-against-20-pakistani-brands-for-fake-discounts/ 

 

Treasure Magazine   
 

CCP scrutinizes misleading discount advertisements 
Taking action against retailers advertising discounts as “up to a percentage” during the “End of Season 

Sales”, the Competition Commission of Pakistan (CCP) has issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but  spurious offer to sell a product or service that the 

seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited 

under Section 10 of the Act as Deceptive Marketing Practices. 

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 

identified various brands offering discounts “Up to Some Percentage” on their products. The survey 

revealed that maximum (upper limit) discount was being offered on a small collection of least attractive 

articles and the most popular and frequently purchased items were available with minimal or no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

https://www.brandsynario.com/ccp-takes-action-against-20-pakistani-brands-for-fake-discounts/


Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP.  

The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. Undertakings, Brands and outlets 

violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act, 

2010. 

Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers to 

avoid falling victim to deceptive marketing practices. CCP remains committed to its mandate under the 

Competition Act, 2010 continuously striving to ensure free competition, enhance economic efficiency, 

and protect consumers from anti-competitive behavior. 

https://treasure.com.pk/ccp-scrutinizes-misleading-discount-advertisements/ 

 

Lead Pakistan.com   
 

CCP Scrutinizes Misleading Discount Advertisements 
 

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts 

as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification 

on their potentially misleading discount practices. 

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead 

buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the 

seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited 

under Section 10 of the Act as Deceptive Marketing Practices. 

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and 

identified various brands offering discounts “Up to Some Percentage” on their products. 

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least 

attractive articles and the most popular and frequently purchased items were available with minimal or 

no discount. 

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling 

the customers to ask multiple questions to determine the actual discounts available on their chosen items. 

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper 

limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly 

appreciated by the CCP. 

https://treasure.com.pk/ccp-scrutinizes-misleading-discount-advertisements/


The Commission advises various consumer brands offering discounts to preclude distributing any 

misleading information and ensure clear and adequate disclosures regarding actual and discounted prices 

with the details of the stock on offer with flat or differential discounts. 

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under 

Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while 

availing discounts and sales offers to avoid falling victim to deceptive marketing practices. 

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure 

free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior. 

https://leadpakistan.com.pk/news/ccp-scrutinizes-misleading-discount-advertisements/ 

 

 سیل اورڈسکاونٹ کے گُمراہ کُن اعلانات پرمختلف برانڈز کو نوٹس جاری، وضاحت طلب

 سی سی پی کی برانڈز سے ڈسکاونٹ کے مبہم اعلانات اورسیل افٓرز پر وضاحت طلب

سیل اور ڈسکاونٹ کے گُمراہ کُن اعلانات پر کمیٹیشن کیشن نے نوٹس لیتے ہوئے مختلف برانڈز کو 

  نوٹس جاری کردیا۔

کمپٹیشن کمیشن افٓ پاکستان )سی سی پی ( نےمختلف رٹیلز اسٹورز کی جانب سے "سیزن کی اختتامی  

سیل" کے نام پر ڈسکا ونٹ کے نام پر گُمراہ کُن اشتہرات اور اعلانات پر بیس مختلف برانڈز کو نوٹس 

 جاری کردئے ہیں۔ کمیشن نے ڈسکاونٹ کے مبہم اعلانات اور سیل افٓرز پر وضاحت طلب کر لی ہے۔

کمپٹیشن کمیشن نےروالپنڈی اور اسلام آباد کے جڑواں شہروں میں مختلف ماکیٹوں کا سروے کیا۔ 

سروے کے دوران مشاہدہ کیا گیا کہ مختلف برانڈز کی جانب سے اپنی مصنوعات کی اینڈ سیزن سیل  

پر ایک متاثر کن شرح جیسے کہ’ پچاس فیصد تک ڈسکاونٹ‘ اور تیس فیصد تک‘ کے اعلانات آویزاں 

 کر رکھے ہیں۔

تاہم اسٹور میں جانے پر معلوم ہوتا ہے کہ یہ سب سے زیادہ ڈسکاوٗنٹ، جس بارے اعلان کیا گیا، وہ 

کسی بھی ہی کم مقبول پراڈکٹ پر افٓر کیا گیا ہے، جب کہ مقبول پراڈکٹ پر ڈسکاوٗنٹ کی پیشکش بہت 

ہی کم یا نہ ہونے کے برابر تھی۔  یہ رٹیلر اسٹور،ڈسکاونٹ کے گمراہ کن اعلان اور اشتہارات صرف 

صارفین کو راغب کرنے کے لئے کئے جاتے ہیں، جن سےخریداری کرتے وقت صارفین کو الجُھن 

 اور پریشانی کا باعث بنتے ہیں۔

ایسے اشہارات اور اعلانات،ایڈورٹائزنگ کی ایک ایسی سرگرمی ہےجس میں ایک کمپنی اپنی پراڈکٹ 

کی ناقابل یقین حد تک کم قیمت کی تشہیر کرتی ہے جس کا مقصد صارفین کو راغب کر کے، لیکن 

اصل میں تشہیر کردہ اشیاء کے بجائے اپنی کمتر یا متبادل سٹاک کا خاتمہ ہوتا ہے۔کسی اشہاء یا پراڈکٹ 

 کی۔



تاہم سی سی پی کےسروےمیں یہ مشاہدہ بھی کیاگیاکہ کچھ برانڈز تمام یامخصوص اشیاء پر ڈسکاوٗنٹ 

کی واضح اور درست معلومات فراہم کر رہے تھے، جس کو کمیشن کی جانب سے سراہا گیا۔کمپٹیشن 

کمیشن تما رٹیل برانڈز کو تنبیہ کرتا ہےکہ وہ ڈسکاوٗنٹ کی پیشکش کے دوران اشیا کی اصل قیمت میں 

کمی اور دستیاب سٹاک بارے میں درست معلومات فراہم کریں اور اگر ڈسکاونٹ کی شرح بتایا مقصود 

ہےکہ واضح اعلانات کریں۔ مبہم اور غیر واضح اعلانات پر کمٹیشن ایکٹ کے تحت قانونی کارروائی 

 عمل میں لائ جا سکتی ہے۔

 

  

کمیشن نےصارفین کو بھی محتاط رہنے اور ڈسکاوٗنٹ سے متعلق تمام معلومات کی تصدیق کرنے کی 

 ہدایت کرتا ہے تا کہ وہ گمراہ کُن مارکیٹنگ کا نشانہ نہ بنیں۔

https://urdu.samaa.tv/2087321673 

 

 

 

 

مختلف برانڈز کو  سیل اور ڈسکاونٹ کے گمراہ کن اعلانات پر کمیٹیشن کیشن کا نوٹس   

 نوٹس جاری

ٹیشن کمیشن اف پاکستان )سی سی پی ( نے مختلف رٹیلز اسٹورز کی جانب اسلام اباد)نمائندہ خصوصی(کمپ

سکا ونٹ کے نام پر گْمراہ کْن اشتہرات اور اعلانات پر بیس مختلف برانڈز کو سے "سیزن کی اختتامی سیل" کے نام پر ڈ

نوٹس جاری کردئے ہیں۔ کمیشن نے ڈسکاونٹ کے مبہم اعلانات اور سیل افرز پر وضاحت طلب کر لی ہے۔کمپٹیشن 

دوران مشاہدہ کیا  کمیشن نے روالپنڈی اور اسلام ابٓاد کے جڑواں شہروں میں مختلف ماکیٹوں کا سروے کیا۔ سروے کے

پچاس فیصد ’ پر ایک متاثر کن شرح جیسے کہ گیا کہ مختلف برانڈز کی جانب سے اپنی مصنوعات کی اینڈ سیزن سیل 

کے اعلانات اوٓیزاں کر رکھے ہیں۔ تاہم اسٹور میں جانے پر معلوم ہوتا ہے کہ یہ سب ‘ اور تیس فیصد تک‘ تک ڈسکاونٹ

ن کیا گیا، وہ کسی بھی ہی کم مقبول پراڈکٹ پر افر کیا گیا ہے۔سے زیادہ ڈسکاؤنٹ، جس بارے اعلا  

https://www.nawaiwaqt.com.pk/22-Sep-2024/1827189 

 

https://urdu.samaa.tv/2087321673
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 سیل کے نام پر گُمراہ کُن اشتہارات پر برانڈز کو نوٹسز جاری
 ہفتہ 21 ستمبر 2024  ارشاد انصاری

 مقبول پراڈکٹ پر ڈسکاوٗنٹ کی پیشکش بہت ہی کم یا نہ ہونے کے برابر تھی۔

کمپٹیشن کمیشن افٓ پاکستان )سی سی پی ( نے مختلف رٹیلز اسٹورز کی جانب سے  :اسلام ابٓاد  

کے نام پر ڈسکا ونٹ کے نام پر گُمراہ کُن اشتہارات اور اعلانات پر بیس ” سیزن کی اختتامی سیل“

ز کو نوٹس جاری کردیے ہیں۔مختلف برانڈ  

تفصیلات کے مطابق کمیشن نے ڈسکاونٹ کے مبہم اعلانات اور سیل افٓرز پر وضاحت طلب کر لی 

ہےکمپٹیشن کمیشن نے راولپنڈی اور اسلام آباد کے جڑواں شہروں میں مختلف مارکیٹوں کا سروے 

 کیا۔

پنی مصنوعات کی اینڈ سیزن سیل سروے کے دوران مشاہدہ کیا گیا کہ مختلف برانڈز کی جانب سے ا

اور تیس فیصد تک کے اعلانات ‘ پچاس فیصد تک ڈسکاونٹ’ پر ایک متاثر کن شرح جیسے کہ

آویزاں کر رکھے ہیں تاہم اسٹور میں جانے پر معلوم ہوتا ہے کہ یہ سب سے زیادہ ڈسکاوٗنٹ، جس 

ا ہےجبکہ مقبول پراڈکٹ پر کا اعلان کیا گیا، وہ کسی بھی ہی کم مقبول پراڈکٹ پر افٓر کیا گی

 ڈسکاوٗنٹ کی پیشکش بہت ہی کم یا نہ ہونے کے برابر تھی۔

یہ رٹیلر اسٹور ،ڈسکاونٹ کے گمراہ کن اعلان اور اشتہارات صرف صارفین کو راغب کرنے کے 

لئے کئے جاتے ہیں، جن سے خریداری کرتے وقت صارفین کو الجُھن اور پریشانی کا باعث بنتے 

رات اور اعلانات، ایڈورٹائزنگ کی ایک ایسی سرگرمی ہے جس میں ایک کمپنی اپنی ہیں ایسے اشہا

پراڈکٹ کی ناقابل یقین حد تک کم قیمت کی تشہیر کرتی ہے جس کا مقصد صارفین کو راغب کر 

 کے، لیکن اصل میں تشہیر کردہ اشیاء کے بجائے اپنی کمتر یا متبادل سٹاک کا خاتمہ ہوتا ہے۔

اڈکٹ کی تاہم سی سی پی کے سروے میں یہ مشاہدہ بھی کیا گیا کہ کچھ برانڈز تمام کسی اشہاء یا پر

یا مخصوص اشیاء پر ڈسکاوٗنٹ کی واضح اور درست معلومات فراہم کر رہے تھے، جس کو کمیشن 

کی جانب سے سراہا گیاکمپٹیشن کمیشن تما رٹیل برانڈز کو تنبیہ کرتا ہے کہ وہ ڈسکاوٗنٹ کی 

اشیا کی اصل قیمت میں کمی اور دستیاب سٹاک بارے میں درست معلومات فراہم  پیشکش کے دوران

 کریں اور اگر ڈسکاونٹ کی شرح بتایا مقصود ہے کہ واضح اعلانات کریں۔

مبہم اور غیر واضح اعلانات پر کمٹیشن ایکٹ کے تحت قانونی کاروائی عمل میں لائ جا سکتی ہے 

ور ڈسکاوٗنٹ سے متعلق تمام معلومات کی تصدیق کرنے کمیشن نے صارفین کو بھی محتاط رہنے ا

 کی ہدایت کرتا ہے تا کہ وہ گمراہ کُن مارکیٹنگ کا نشانہ نہ بنیں۔

https://www.express.pk/story/2709428/6/ 
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مسابقتی کمیشن افٓ پاکستان نے سیل اور ڈسکاؤنٹ کے گُمراہ کُن اعلانات 

مختلف برانڈز کو نوٹسز جاری کردیے ہیں۔ 20پر نوٹس لیتے ہوئے   

میے کے مطابق مختلف رٹیلز اسٹورز کی جانب سے "سیزن کی کمیشن اعلا

اختتامی سیل" کے نام پر ڈسکاؤنٹ کے نام پر گُمراہ کُن اشتہارات اور 

گئے ہیں۔  مختلف برانڈز کو نوٹس جاری کیے 20اعلانات پر    

مسابقتی کمیشن نے ڈسکاؤنٹ کے مبہم اعلانات اور سیل افٓرز پر وضاحت 

 طلب کرلی ہے۔

 گمراہ کن مارکیٹنگ کیخلاف کارروائی مسابقتی کمیشن کا دائرہ اختیار ہے، سی سی پی بینچ

  شنارب جرمانے کئے، چیئرمین مسابقتی کمی 74مختلف شعبوں میں کارٹیلائزیشن پر  

کمیشن نے راولپنڈی اور اسلام ابٓاد کے جڑواں شہروں میں مختلف مارکیٹوں 

کا سروے کیا اور مشاہدہ کیا گیا کہ مختلف برانڈز نے اپنی مصنوعات کی 

فیصد تک  50فیصد،  30’اینڈ سیزن سیل پر ایک متاثر کن شرح جیسے کہ

نے پر معلوم کے اعلانات اوٓیزاں کر رکھے ہیں تاہم اسٹور میں جا‘ ڈسکاونٹ

سکاؤنٹ، کم مقبول پراڈکٹ پر ہیں جبکہ vہوتا ہے کہ یہ سب سے زیادہ ڈ

مقبول پراڈکٹ پر ڈسکاؤنٹ کی پیشکش بہت ہی کم یا نہ ہونے کے برابر 

 تھی۔

مسابقتی کمیشن نے صارفین کو بھی محتاط رہنے اور ڈسکاؤنٹ سے متعلق 

 تمام معلومات کی تصدیق کرنے کی ہدایت کی ہے۔

https://jang.com.pk/news/1392957 

https://jang.com.pk/news/1385291
https://jang.com.pk/news/1355753
https://jang.com.pk/news/1392957


 

یمختلف برانڈز کو نوٹس جار20اور ڈسکاؤنٹ کے گمراہ کن اعلانات پر لیس     

اسلام                                                                                                                         

اور ڈسکاؤنٹ کے گمراہ کن اعلانات  لی(نے سیپ یس یآف پاکستان)س شنیکم ی( مسابقتیپ نیا یآباد)آئ

محتاط رہنے اور ڈسکاؤنٹ سے متعلق  یکو بھ نیصارف جبکہ ےیکردئ یپر مختلف برانڈز کو نوٹس جار

 ہیاعلام یجانب سے جار یک شنیکم یہے۔ مسابقت یگئ یک تیہدا یکرنے ک قیتصد یتمام معلومات ک

نام پر ڈسکاؤنٹ کے  کے“لیس یاختتام یک زنیس”جانب سے یک لزسٹورزیٹیکے مطابق مختلف ر

 شنی۔کمںیہ ےیکردئ یبرانڈز کو نوٹس جار ختلفم20حوالے سے گمراہ کن اشتہارات اور اعلانات پر 

 شنیکے مطابق کم ہیہے۔اعلام یآفرز پر وضاحت طلب کرل لینے ڈسکاؤنٹ کے مبہم اعلانات اور س

 ایگ ایاور مشاہدہ ک ایکا سروے ک ٹوںیمختلف مارک ںیاور اسلام آباد کے جڑواں شہروں م ینے راولپنڈ

اور  صدیف30کہ سےیمتاثر کن شرح ج کیپر ا لیس زنینڈ سیا یمصنوعات ک یکہ مختلف برانڈز  نے اپن

 ہیجانے پر معلوم ہوتا ہے  ںیتاہم سٹور م ں،یکر رکھے ہ زاںیتک ڈسکاؤنٹ کے اعلانات آو صدیف50

بہت  شکشیپ یڈسکا ؤنٹ، کم مقبول پراڈکٹ پر ہے، جبکہ مقبول پراڈکٹ پر ڈسکاؤنٹ ک ادہیسب سے ز

محتاط رہنے  ا و ر ڈسکاؤنٹ سے متعلق  یکو بھ نینے صارف شنیم۔کینہ ہونے کے برابر تھ ایکم  یہ

ہے۔ یک تیہدا یکرنے ک قیتصد یتمام معلومات ک  

https://dailypakistan.com.pk/22-Sep-2024/17570 

 

 

 

 یاور ڈسکاؤنٹ کےگمراہ کن اعلانات پر مختلف برانڈز کو نوٹس جار لینے س شنیکم یمسابقت

ےیکرد  

 یاور ڈسکاؤنٹ کےگمراہ کن اعلانات پر مختلف برانڈز کو نوٹس جار لینے س شنیکم یمسابقت

ےیکرد  

کرنے  قیتصد یمحتاط رہنے اور ڈسکاؤنٹ سے متعلق تمام معلومات ک یکو بھ نینے صارف شنیکم

ہے،فوٹو: فائل یک تیہدا یک  

https://dailypakistan.com.pk/22-Sep-2024/17570


اور  ڈسکاؤنٹ کے گمراہ کن   لی(  نے سیپ یس یآف پاکستان )س شنیکم یابٓاد:  مسابقت اسلام

۔ےیکرد یاعلانات  پر  مختلف برانڈز کو نوٹس جار  

 

جانب سے  یاسٹورز ک  لزیٹیکے مطابق مختلف ر ےیاعلام یجانب سے جار یک شنیکم یمسابقت 

ام پر ڈسکاؤنٹ کے حوالے سے گمراہ کن اشتہارات اور اعلانات پر ' کے نلیس یاختتام یک زنی'س

۔ںیہ ےیکرد یمختلف برانڈز کو نوٹس جار 20  

 

ہے۔ یافٓرز  پر  وضاحت طلب کرل لینے ڈسکاؤنٹ کے مبہم اعلانات اور س شنیکم  

 

 ٹوںیمختلف مارک ںیاور  اسلام آباد کے جڑواں شہروں م ینے راولپنڈ شنیکے مطابق کم ےیاعلام

 کیپر ا لیس زنیس نڈیا یمصنوعات ک یکہ مختلف برانڈز  نے اپن ایگ ایاور  مشاہدہ ک  ایکا سروے ک

کر رکھے  زاںیکے اعلانات آو‘تک ڈسکاؤنٹ صدیف 50اور   صدیف 30’ کہ سےیمتاثر کن شرح ج

ر ہے ڈسکاؤنٹ، کم مقبول پراڈکٹ پ ادہیسب سے ز ہیجانے پر معلوم ہوتا ہےکہ  ںیتاہم اسٹور م ں،یہ

۔ینہ ہونے کے برابر تھ ایکم  یبہت ہ شکشیپ ی، جب کہ مقبول پراڈکٹ پر ڈسکاؤنٹ ک  

 

 قیتصد یمحتاط رہنے  اور  ڈسکاؤنٹ سے متعلق تمام معلومات ک یکو  بھ نینے صارف شنیکم

ہے۔ یک تیہدا یکرنے ک  

https://urdu.geo.tv/latest/380479- 

 

 

 

مسابقتی کمیشن افٓ پاکستان کے سیل اور ڈسکاونٹ کے گُمراہ کُن اعلانات پر 

 مختلف برانڈز کو نوٹس جاری
 14:34  2024ستمبر  21ہفتہ  

پاکستان )سی سی  اسلام آباد )ارُدو پوائنٹ اخبارتازہ ترین - اے پی پی۔ 21 ستمبر2024ء( مسابقتی کمیشن افٓ

پی (نے مختلف رٹیلز سٹورز کی جانب سے "سیزن کی اختتامی سیل" اور ڈسکاونٹ کے نام پر گُمراہ کُن 

https://urdu.geo.tv/latest/380479-
https://www.urdupoint.com/daily/latest-news/pakistan.html
https://www.urdupoint.com/daily/latest-news/pakistan.html


مختلف برانڈز کو نوٹسسز جاری کرتے ہوئے ڈسکاونٹ کے مبہم اعلانات اور 20اشتہارات اور اعلانات پر

اسلام آباد کے جڑواں شہروں میں مختلف  سیل افٓرز پر وضاحت طلب کر لی ہے۔کمیشن نے راولپنڈی اور

 مارکیٹوں کا سروے کیا۔

سروے کے دوران مشاہدہ کیا گیا کہ مختلف برانڈز کی جانب سے اپنی مصنوعات کی انڈ سیزن سیل پر ایک 

کے اعلانات آویزاں کر رکھے ہیں۔ تاہم ‘فیصد تک 30اور ‘ فیصد تک ڈسکاونٹ50’متاثر کن شرح جیسے کہ

کیا جاتا ہے وہ کسی  سٹور میں جانے پر معلوم ہوتا ہے کہ یہ سب سے زیادہ ڈسکاونٹ جس کے بارے اعلان

بھی کم مقبول پراڈکٹ پر افٓر کیا جاتا ہے، جب کہ مقبول پراڈکٹ پر ڈسکاونٹ کی پیشکش بہت ہی کم یا نہ 

 ہونے کے برابر تھی۔

یہ ریٹیلر سٹور ، ڈسکاونٹ کے گنمران کن اعلان اور اشتہارات صرف صارفین کو راغب کرنے کے لئے 

صارفین کیلئے الجُھن اور پریشانی کا باعث بنتے ہیں۔ایسے اشہارات  کئے جاتے ہیں، جو خریداری کرتے وقت

کمپنی اپنی پراڈکٹ کی ناقابل یقین حد  اور اعلانات، ایڈورٹائزنگ کی ایک ایسی سرگرمی ہے جس میں ایک

تشہیر کرتی ہے جس کا مقصد صارفین کو راغب کر کے اصل میں تشہیر کردہ اشیاء کے تک کم قیمت کی 

 بجائے اپنی کمتر یا متبادل سٹاک کا خاتمہ ہوتا ہے۔

سی سی پی کے سروے میں یہ مشاہدہ بھی کیا گیا کہ کچھ برانڈز تمام یا مخصوص اشیاپر ڈسکاوٗنٹ کی واضح 

و کمیشن کی جانب سے سراہا گیا۔مسابقتی کمیشن نے تمام اور درست معلومات فراہم کر رہے تھے جس ک

ریٹیل برانڈز کو تنبیہ کی ہے کہ وہ ڈسکاونٹ کی پیشکش کے دوران اشیا کی اصل قیمت میں کمی اور دستیاب 

سٹاک بارے میں درست معلومات فراہم کریں اور ڈسکاونٹ کی شرح کے بارے واضح اعلانات کریں۔ مبہم 

پر کمیشن ایکٹ کے تحت قانونی کارروائی عمل میں لا ئی جا سکتی ہے۔کمیشن نے  اور غیر واضح اعلانات

صارفین کو بھی محتاط رہنے اور ڈسکاونٹ سے متعلق تمام معلومات کی تصدیق کرنے کی ہدایت کی ہے کہ 

 وہ گمراہ کُن مارکیٹنگ کا نشانہ نہ بنیں۔

https://www.urdupoint.com/daily/livenews/2024-09-21/news-4163401.html 
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