September 23,2024

September 23, 2024

CCP Scrutinizes Misleading Discount Advertisements

Dawn

20 brands issued notices for deceptive discount ads

The Competition Commission of Pakistan (CCP) has issued notices to 20 brands for alleged deceptive
marketing, and the scope of action against unrealistic but lucrative sale offers will also be expanded to
other brands.

The commission has acted against retailers advertising discounts as “up to a percentage” during the “end
of season sales” and issued notices to 20 brands, seeking clarification on their potentially misleading
discount practices. The CCP has said that such unspecified discount offers are akin to ‘bait and switch
advertising’ and the commission has defined it as a tactic to mislead buyers.

Under these conditions, a seller advertises an appealing but spurious offer to sell a product or service that
the seller does not intend to sell.

The initial CCP inquiry indicated that the seller offers an unwanted alternative, which is prohibited under
Section 10 of the Competition Act 2010 as deceptive marketing practices. Market Intelli-gence Unit of Fair
Trade of the CCP conducted a random survey in the twin cities and identified various brands offering
discounts “up to some percentage” on their products..

The survey revealed that a maximum (upper limit) discount was offered on a small collection of least
attractive articles, and the most popular and frequently purchased items were available with minimal or
no discount.

Consequently, a clear gap was observed between the advertised discounts and the actual offers,

compelling the customers to ask multiple questions to determine discounts on their chosen items.



However, some of the brands were offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures and disclaimers identifying the discounts if they were on the entire or
specified stock. The CCP appreciated the clear approach.

The commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the stock details on offer with flat or differential discounts.

Undertakings, brands and outlets violating this directive may face enforcement action by the CCP under
Section 10 of the Competition Act, 2010.

https://www.dawn.com/news/1860345

Business Recorder

20 brands receive notices from CCP over misleading ‘End
of Season Sales’ discounts

A notice was issued by the Competition Commission of Pakistan (CCP) to 20 brands in response to retailers
advertising discounts as “up to a percentage” during the “End of Season Sales”.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not intend to sell. Instead, the seller offers an unwanted alternative which is prohibited under
Section 10 of the Act as Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products.

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least
attractive articles and the most popular and frequently purchased items were available with minimal or
no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.
Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts. Undertakings, Brands, and outlets
violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act,


https://www.dawn.com/news/1860345

2010. Similarly, consumers are also advised to exercise vigilance while availing of discounts and sales
offers to avoid falling victim to deceptive marketing practices.

“The CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to
ensure free competition, enhance economic efficiency, and protect consumers from anti-competitive
behavior,” said the CCP in a statement released to the media.
https://www.brecorder.com/news/40323366/20-brands-receive-notices-from-ccp-over-misleading-end-
of-season-sales-discounts

The Nation

CCP cracks down on misleading ‘season-end sales’ by local brands

The Competition Commission of Pakistan (CCP) has taken action against local brands accused of deceiving
customers with misleading "season-end sales" advertisements.

After conducting surveys in Rawalpindi and Islamabad markets, the CCP found that the advertised
discounts on popular products were either minimal or non-existent.

In response, the commission issued notices to 20 brands, demanding clarification on their sales and
savings promotions.

The CCP noted that banners advertising discounts of “up to 50%” and “30%” were prominently displayed,
but the actual savings were far less, misleading consumers and driving unfair profits.

The commission warned that brands failing to comply with their guidelines could face enforcement action
under Section 10 of the Competition Act, 2010.

https://www.nation.com.pk/21-Sep-2024/ccp-cracks-down-on-misleading-season-end-sales-by-local-
brands

CCP issues notices to 20 brands over misleading discount claims

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts
as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not intend to sell. Instead, the seller offers an unwanted alternative prohibited under Section
10 of the Act as Deceptive Marketing Practices.
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The Market Intelligence Unit of the Fair Trade of the CCP conducted a random survey in the twin cities. It
identified various brands offering discounts “up to some percentage” on their products.

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least
attractive articles and the most popular and frequently purchased items were available with minimal or
no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts. Brands and outlets violating this
directive may face enforcement action by the CCP under Section 10 of the Competition Act, 2010.

Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers to
avoid falling victim to deceptive marketing practices.

CCP said it remains committed to its mandate under the Competition Act, 2010 continuously striving to
ensure free competition, enhance economic efficiency, and protect consumers from anti-competitive
behavior.

https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-

discount-claims/

Daily Times

20 Pakistani brands slapped with fines for misleading ‘End-of-Season
sales’

Misleading Sale Campaigns by 20 Pakistani brands face fines by Competition Commission of Pakistan
(CCP) over false advertising.

These brands faced action for deceptive advertising practices during their end-of-season sales while
commission flagged these tactics as misleading, particularly in relation to promotions that advertise
discounts as “up to a certain percentage.”

CCP termed these vague discount akin to ‘bait advertising,” which misleads consumers about the
products available.


https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-discount-claims/
https://profit.pakistantoday.com.pk/2024/09/23/ccp-issues-notices-to-20-brands-over-misleading-discount-claims/

A recent inquiry by Market Intelligence Unit of Fair Trade found that many retailers were promoting
attractive discounts on items they did not intend to sell, instead pushing less desirable alternatives, and
it attracted action under Section 10 of the Deceptive Marketing Practices Act.

The survey conducted in the twin cities revealed that substantial discounts were often applied only to a
limited range of less popular products, while popular items were frequently offered with minimal or no
discounts. This discrepancy has left consumers confused about the actual savings on their desired
products.

Some brands were noted for providing clear flat discounts with adequate disclosures regarding the stock
available, earning praise from the CCP.

The commission urged all consumer brands to avoid misleading information and to ensure transparency
regarding actual prices, discounts, and stock availability. Brands that fail to comply may face enforcement
actions under the Competition Act, 2010.

https://en.dailypakistan.com.pk/22-Sep-2024/20-pakistani-brands-slapped-with-fines-for-misleading-
end-of-season-sales

Hum. English News

CCP issues notices to 20 brands for misleading sales advertisements

The Competition Commission of Pakistan (CCP) has taken notice of local brands profiting by deceiving
customers through misleading ‘season-end sales’ advertisements.

The commission conducted surveys in various markets of Rawalpindi and Islamabad and discovered that
discounts on popular products are either minimal or entirely absent.

CCP has acted against misleading savings advertisements, issuing notices to 20 brands.

The notices require clarification from the brands regarding their sales and savings announcements.
According to the CCP, banners advertising discounts of “up to 50 per cent” and “30 per cent” are displayed
in various markets.

The CCP stated that consumers are being misled by these discount announcements to generate unfair
profits.

According to CCP, misleading announcements about sales and discounts cause confusion and frustration
among consumers.

Entities, brands, and outlets that fail to comply with this guidance may face enforcement action from the
CCP under Section 10 of the Competition Act, 2010.

https://humenglish.com/latest/ccp-issues-notices-to-20-brands-for-misleading-sales-advertisements/
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Pakistan observer

Notices issued to 20 brands for misleading ‘End of Season Sales’

discounts

The Competition Commission of Pakistan (CCP) has issued notices to 20 brands for misleading
advertisement of “up to a percentage discounts” during the “End of Season Sales”.

Per the press release issued by the CCP on Saturday, the Market Intelligence Unit/Office of Fair Trade of
the CCP conducted a random survey in the twin cities and identified various brands offering discounts “Up
to Some Percentage” on their products.

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least
attractive articles and the most popular and frequently purchased items were available with minimal or
no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts.

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under
Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while
availing of discounts and sales offers to avoid falling victim to deceptive marketing practices.

https://pakobserver.net/notices-issued-to-20-brands-for-misleading-end-of-season-sales-discounts/

Pro Pakistani

CCP Issues Notices to 20 Brands for Misleading Discounts

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts
as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the


https://pakobserver.net/notices-issued-to-20-brands-for-misleading-end-of-season-sales-discounts/

seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited
under Section 10 of the Act as Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products. The survey
revealed that maximum (upper limit) discount was being offered on a small collection of least attractive
articles and the most popular and frequently purchased items were available with minimal or no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.
Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts. Undertakings, Brands, and outlets
violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act,
2010.

Similarly, consumers are also advised to exercise vigilance while availing of discounts and sales offers to
avoid falling victim to deceptive marketing practices.

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure
free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior.

https://propakistani.pk/2024/09/22/ccp-issues-notices-to-20-brands-for-misleading-advertisements/

CCP Investigates Misleading Discount Ads.

The Competition Commission of Pakistan (CCP) is looking into retailers who advertise misleading discounts
during their “End of Season Sales.” Notices have been sent to 20 brands asking them to explain their
discount practices.

These vague discount offers are seen as similar to ‘Bait and Switch Advertising,” where sellers promote
attractive deals that they don’t really intend to honor. This practice is against the law under Section 10 of
the Competition Act.

A recent survey by the CCP found that many brands advertised big discounts, but these were usually only
on less popular items. In contrast, popular products often had little to no discounts, which confused
customers.

While some brands clearly listed their discounts, others did not, prompting the CCP to urge all brands to
provide honest information about prices and stock availability.


https://propakistani.pk/2024/09/22/ccp-issues-notices-to-20-brands-for-misleading-advertisements/

Brands that fail to comply may face legal action. The CCP also advises consumers to be careful when
considering discounts to avoid falling for misleading ads. The Commission is committed to promoting fair
competition and protecting consumers.

https://theazb.com/ccp-investigates-misleading-discount-ads/

Pkrevenu.com

CCP Takes Action Against Misleading Retailer Discounts

The Competition Commission of Pakistan (CCP) has taken steps to address deceptive discount advertising
practices among retailers, issuing notices to 20 brands involved in misleading “up to a percentage”
discount offers during their “End of Season Sales.”

These brands have been asked to provide explanations for their potentially misleading promotions, which
may violate consumer protection standards.

The CCP highlighted that such ambiguous discount schemes resemble “Bait and Switch Advertising,” a
tactic used to deceive buyers by promoting an attractive but largely unattainable offer. Instead of
providing the promised discount, retailers direct customers to less desirable alternatives. This practice is
prohibited under Section 10 of the Competition Act, which outlines deceptive marketing as a violation of
consumer rights.

As part of its investigation, the CCP’s Market Intelligence Unit/Office of Fair Trade conducted a survey
across the twin cities of Islamabad and Rawalpindi. The survey found that many brands advertising “up
to” discounts applied the maximum percentage to a small selection of less popular items, while high-
demand products either had minimal discounts or none at all. This created confusion for consumers, who
were often forced to inquire about the actual discounts available on items they wished to purchase.

Despite these concerns, the CCP also noted that some brands were transparent in their discounting
practices, offering flat-rate discounts or clear disclosures about which items were eligible for specific
deals. The Commission praised these brands for their adherence to ethical marketing practices.

The CCP advises all retailers to avoid misleading customers with vague promotions and to ensure
transparency in their advertising. Brands are urged to clearly disclose actual and discounted prices, as well
as the specific stock to which these discounts apply. Failure to comply with these guidelines could lead to
enforcement actions under the Competition Act, 2010.

Additionally, the CCP encouraged consumers to be vigilant when taking advantage of sales and discount
offers, urging them to carefully review the terms of such promotions to avoid falling victim to deceptive
marketing practices.

The CCP remains committed to its mandate of promoting fair competition, enhancing economic efficiency,
and safeguarding consumers from anti-competitive behaviors under the Competition Act, 2010.


https://theazb.com/ccp-investigates-misleading-discount-ads/

https://pkrevenue.com/ccp-takes-action-against-misleading-retailer-discounts/

CCP targets miss-leading discounts issues notices to 20 Brands

Competition Commission of Pakistan (CCP) while taking action against retailers advertising discounts as
“up to a percentage” during the “End of Season Sales” issued notices to 20 brands seeking clarification on
their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ a tactic used to mislead buyers
where a seller advertises an appealing but false offer for a product or service that they do not actually
intend to sell.

Instead the seller offers an unwanted alternative which is prohibited under Section 10 of the Act as
Deceptive Marketing Practices.

The Market Intelligence Unit Office of Fair Trade of the CCP conducted a random survey in the twin cities
and identified various brands offering “Up to a Percentage” discounts on their products.

The survey revealed that the maximum (upper limit) discount was being offered on a small collection of
less attractive items while the most popular and frequently purchased items were either minimally
discounted or not discounted at all.

As a result a clear gap was observed between the advertised discounts and the actual offers forcing
customers to ask multiple questions to determine the real discounts available on their chosen items.

However some brands were offering flat discounts or concessions (up to a percentage) with adequate
disclosures disclaimers i.e on the entire limited or specified stock which is highly appreciated by the CCP.

The Commission advises various consumer brands offering discounts to refrain from distributing any
misleading information and to ensure clear and adequate disclosures regarding actual and discounted
prices along with the details of the stock on offer with flat or differential discounts.

Brands and outlets violating this directive may face enforcement action by the CCP under Section 10 of
the Competition Act, 2010.

Similarly consumers are also advised to exercise caution while availing discounts and sales offers to avoid
falling victim to deceptive marketing practices.

The CCP remains committed to its mandate under the Competition Act 2010 continuously striving to
ensure free competition enhance economic efficiency and protect consumers from anti-competitive
behavior.
https://minutemirror.com.pk/ccp-targets-miss-leading-discounts-issues-notices-to-20-brands-273593/
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CCP warns 20 brands for dubious ‘End Season Sales’

Competition Commission of Pakistan (CCP) has taken notice of fake “End Season Sale” announced by
different brands and issued notices to them, reported 24NewsHD TV channel on Saturday.

According to details, the CCP conducted thorough survey in different markets of Islamabad and
Rawalpindi and found that 20 brands offered 30 to 50 percent discount and displayed banners highlighting
this concession.

Actually, the discount was offered on low-quality and less popular products, the CCP said, adding the
situation is totally different on original products which carry less discount or nothing.

This kind of situation brought confusion among customers and they feel uncomfortable to buy any
product, the CCP ruled.

After observing the situation, the CCP issued several notices to different brands in which these brands
asked to clarify their position.
https://www.24newshd.tv/21-Sep-2024/ccp-warns-20-brands-for-dubious-end-season-sales-

Republic Policy

CCP Issues Notices to Brands for Misleading Discount Advertising

The Competition Commission of Pakistan (CCP) has issued notices to 20 brands in response to retailers
advertising discounts as “up to a percentage” during the “End of Season Sales”. The CCP considers such
unspecified discount offers as a form of ‘Bait and Switch Advertising’, which is misleading to buyers and
violates Section 10 of the Act as Deceptive Marketing Practices.

The Market Intelligence Unit/Office of Fair Trade of the CCP conducted a survey in the twin cities, revealing
that the maximum discount was being offered on a small collection of least attractive articles, while the
most popular items had minimal or no discount. This discrepancy between advertised and actual discounts
forces customers to inquire extensively about the real offers.

The CCP advises brands to provide clear and adequate disclosures regarding actual and discounted prices,
specifying the stock on offer with flat or differential discounts. Brands and outlets that violate this
directive may face enforcement action by the CCP under Section 10 of the Competition Act, 2010.
Consumers are also advised to be vigilant while availing of discounts and sales offers to avoid falling victim
to deceptive marketing practices.

https://republicpolicy.com/ccp-issues-notices-to-brands-for-misleading-discount-advertising/
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CustomNews.Pk

CCP Scrutinizes Misleading Discount Advertisements

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts
as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited
under Section 10 of the Act as Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products. The survey
revealed that maximum (upper limit) discount was being offered on a small collection of least attractive
articles and the most popular and frequently purchased items were available with minimal or no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.
Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts. Undertakings, Brands and outlets
violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act,
2010. Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers
to avoid falling victim to deceptive marketing practices.

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure
free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior.

https://customnews.pk/2024/09/22/ccp-scrutinizes-misleading-discount-advertisements/

Urdu Point

CCP Scrutinizes Misleading Discount Advertisements


https://customnews.pk/2024/09/22/ccp-scrutinizes-misleading-discount-advertisements/

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts
as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to 'Bait and Switch Advertising' defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not actually intend to sell, said a news release.

Instead, the seller offers an unwanted alternative which is prohibited under Section 10 of the Act as
Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products. The survey
revealed that maximum (upper limit) discount was being offered on a small collection of least attractive
articles and the most popular and frequently purchased items were available with minimal or no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts.

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under
Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while
availing discounts and sales offers to avoid falling victim to deceptive marketing practices.

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure
free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior.

https://www.urdupoint.com/en/business/ccp-scrutinizes-misleading-discount-advertise-1864848.html

CCP Takes Action Against 20 Pakistani Brands For Fake Discounts

Everyone enjoys a good sale offer, but what do you do when you walk into a store and learn that it is a
phony, and instead of a flat 70% you see a small 20% off rack? End-of-season sales just ended, and it turns
out too many stores played the same strategy this year. Hence, CCP has decided to take action against
this clickbait marketing strategy.

The CCP’s Market Intelligence Unit conducted a random survey in Islamabad and Rawalpindi. The survey
revealed that the highest discounts were only on a small selection of less popular items, while popular


https://www.urdupoint.com/en/business/ccp-scrutinizes-misleading-discount-advertise-1864848.html

products had little to no discount. This gap between advertised and actual discounts caused confusion
among customers.

Though most were false, some brands were offering genuine flat discounts with clear disclaimers. The
commission appreciated that, and has advised all brands to be honest in their advertising, clearly
disclosing real discounts and the specific items on sale.

Read more: Mass Crowd vs Massive Sales: Preventing Security Failures

Brands violating these guidelines could face enforcement under Section 10 of the Competition Act, 2010.
Consumers are encouraged to stay alert and carefully check sales offers to avoid falling for these tactics.

The Competition Commission of Pakistan (CCP) has taken action against misleading discount practices
during “End of Season Sales.” 20 stores have been asked to clarify their ‘up to X percent off’ offers. These
offers are often false, and deceptive. They show large sums of discounts being offered, when in reality
most popular products are at full price. Most stores divide their stock into new arrivals and old pieces,
and the new arrivals are always at full price.

This tactic, known as ‘Bait and Switch Advertising,’ is a way to lure customers in with promises of great
deals. Unfortunately, in reality, the discounts are often disappointing.

The CCP remains committed to promoting fair competition, improving economic efficiency, and protecting
consumers from unfair marketing.

https://www.brandsynario.com/ccp-takes-action-against-20-pakistani-brands-for-fake-discounts/

Treasure Magazine

CCP scrutinizes misleading discount advertisements

Taking action against retailers advertising discounts as “up to a percentage” during the “End of Season
Sales”, the Competition Commission of Pakistan (CCP) has issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited
under Section 10 of the Act as Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products. The survey
revealed that maximum (upper limit) discount was being offered on a small collection of least attractive
articles and the most popular and frequently purchased items were available with minimal or no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.


https://www.brandsynario.com/ccp-takes-action-against-20-pakistani-brands-for-fake-discounts/

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts. Undertakings, Brands and outlets
violating this directive may face enforcement action by the CCP under Section 10 of the Competition Act,
2010.

Similarly, consumers are also advised to exercise vigilance while availing discounts and sales offers to
avoid falling victim to deceptive marketing practices. CCP remains committed to its mandate under the
Competition Act, 2010 continuously striving to ensure free competition, enhance economic efficiency,
and protect consumers from anti-competitive behavior.

https://treasure.com.pk/ccp-scrutinizes-misleading-discount-advertisements/

Lead Pakistan.com

CCP Scrutinizes Misleading Discount Advertisements

The Competition Commission of Pakistan (CCP), while taking action against retailers advertising discounts
as “up to a percentage” during the “End of Season Sales” issued notices to 20 brands, seeking clarification
on their potentially misleading discount practices.

Such unspecified discount offers are akin to ‘Bait and Switch Advertising’ defined as a tactic to mislead
buyers, whereby a seller advertises an appealing but spurious offer to sell a product or service that the
seller does not actually intend to sell. Instead, the seller offers an unwanted alternative which is prohibited
under Section 10 of the Act as Deceptive Marketing Practices.

Market Intelligence Unit/Office of Fair Trade of the CCP conducted a random survey in the twin cities and
identified various brands offering discounts “Up to Some Percentage” on their products.

The survey revealed that maximum (upper limit) discount was being offered on a small collection of least
attractive articles and the most popular and frequently purchased items were available with minimal or
no discount.

Consequently, a clear gap was observed between the advertised discounts and the real offers, compelling
the customers to ask multiple questions to determine the actual discounts available on their chosen items.

Some of the brands were, however, offering flat discounts or concessions (discounts up to some upper
limit) with adequate disclosures/disclaimers i.e. on the entire/limited or specified stock which is highly
appreciated by the CCP.


https://treasure.com.pk/ccp-scrutinizes-misleading-discount-advertisements/

The Commission advises various consumer brands offering discounts to preclude distributing any
misleading information and ensure clear and adequate disclosures regarding actual and discounted prices
with the details of the stock on offer with flat or differential discounts.

Undertakings, Brands and outlets violating this directive may face enforcement action by the CCP under
Section 10 of the Competition Act, 2010. Similarly, consumers are also advised to exercise vigilance while
availing discounts and sales offers to avoid falling victim to deceptive marketing practices.

CCP remains committed to its mandate under the Competition Act, 2010 continuously striving to ensure
free competition, enhance economic efficiency, and protect consumers from anti-competitive behavior.

https://leadpakistan.com.pk/news/ccp-scrutinizes-misleading-discount-advertisements/

cl—0—uw
SAMAA

b cialida g o sl (uish 58 SRy cilita NS o o) paf S il glSual ) 51 s
b Caalizn g g 80 Jy5) Do) e S 08l o 5305 (S o o (o

SS 33 alide gl Gdigh 5 S GAES 5 ldle) (8ol 58 S S8l ) daws
LS ol s

AR (S ! e il (S st S it 5 (o o o) QLSh T S S
o5 S 330 Calite Gy e gl @l ) (Kol pe8 ol S il b S
=) S b cabias 5 daa ) lidle) ae S S glSS 5 (e L n S S sl

LS g S G stSle iline (e e Ol =S AUl a3l ) (o3l 5 ) 5 eSS

e e 3l (S e gimn (Al o ila (S 53 3 Calite AS LS LS oailiia 0553 S 2 g
Ol IMe] S OS5 duad iy 5] <o gl (S5 dmd (ol A8 im0 e S Ly
ok S0 S

o5 B LS Ple) 2 b e (S HST o3l ) s AS o lig asbae oy s e sl oS
i Sy (S QST ESY )y J e iS¢ o LELS 81y OS5 53 e oS (g 0 oS
Caea ILAS) 5l Ol (S ol je S il sl L) my el il S s i LS

el S 0 a5 S Gy A e o e S S Sl S0 e

o S G b S Sl 5 )

CST 0 ) eSSl e pen = e S s ) S (S K03 shlecliDle ) o) il Hldl )
OS¢ S Sl oS G e date S s 0 (SOS i S Caal oS S5 2a (s JBG (S
CST b oLl (oS U g il 1S S olia Uy S gy S eluil 00 € &5 e Jual
S



S g ) G geadialy ala 33 428 ASLELS g ol oz 5 mi S (o (o (o i

PSR U s o il (S (eSS G g ) S il s laglas Gy ) gl g (S

e e Jual (S L) )50 S (i (S E3Sd 05 S o S i S 531 U Ll piaeS
3 gl Ly = 5 (S i g8l &) )5l (Sl e lae s 53 e Sl S i ) (oS
@\J)J\S@yﬁﬁaﬁém“\wﬁ;@i}kl&bk\@ab)&J}\w-uﬂﬁkﬂb)\s\@a\}éd
= S Y e dee

S =S Ganal (S Gle sl alad Blaite e S 38l sl by Laline g 5S (bl 5 (S
Loty a3 Al 1S S Hle (S0l R0 g AS S cly

https://urdu.samaa.tv/2087321673

98 SR cilida (6 1S (S (el e O o) a8 S &gl g Jaw
s s

il (S5 Sl Calite 5 (o o o) LS Gl S i 1eS((ra saad pa1Lad)al) a3l
S 5Rp Calina (e eyl a8 (8ol & 5ol S g S ol S M el S et s
S o S b Caliay 58 Jae ) Sle ) aie S i g8l 5 (aeS op 53 S sl i

LS oaliia )53 S o5 mi LS 5 i 1S () 58SLe Calita (e 05 Ol a5 =S AU DMl gl (53l 55 5 (pdaeS
dad alag AS s 8 OS il SOl Ly i (e B (S Sl gan ) e cails (S 5T Calide SLR
G S Ui aslae gy s ne il sl eSS Ol sl Glidle) S 05 dad (i 5l £ 83 S
e WS LS 1 5y S35 U pe oS o omS 05 LS LS (3e) o en B flSul oaly)

https://www.nawaiwagt.com.pk/22-Sep-2024/1827189



https://urdu.samaa.tv/2087321673
https://www.nawaiwaqt.com.pk/22-Sep-2024/1827189

S gl oS '*'uﬁuum\usgus\,.‘euéd“

& il A ) 2024 i 2] ey
_G@ﬁ\ﬁéaﬁggéﬁ%méagaiﬁasi\ﬁd@

Ah‘e)-w\ :“WBUSJJW‘JL‘JULM:‘(UJWW)UMUU‘MM
‘JAMJA(_\‘-\JQ‘JJ"—I‘JL!,-U-H‘USD‘JASJ-\eLICSHJJ&*HAJJ?UCS”JMUALHA‘USUJM“
SO S U oals S SR Cilida

& S lh calias g ol due sl Gldle) e S g8l GdnaS (Gilhae S D
o5 1S G 5ES jle Calite ae s el )55 S Sl aBlal ) 3l ) 5 eSS
LS

py

d,,uu)wﬁn\éqtc)m&u\Cuusuéjﬁs\}qmﬁpsuiuscmwadbﬁééjy
u_i\_a)\.c\é;i_amw.u)j\ a_uj\.s\uj;i_adm.ﬁu.n ’ASCM.\;C}»USJ.MA@\}
u».a‘wﬁwﬁm\a)Cm.—wﬂwsa—:bﬁe;hﬁ)g:\éuy)w‘eebuﬂfcéj)iubu‘
3 SS3 g s S WS LS A1 5y O3 5 e o (o3 o oS 05 LS LS Dl 1S

(st o S S b aS o D Sy (S Sa S

écusg_u:\JjSu.\ﬁ)bau)mu\)m\)j\u)\.c\uSa\JASék_u}\S\.udcJ}.u.n\)l\.u,\_\
cm“—m‘-"&f‘-wy);‘u@‘éuﬁ)bauﬂjfﬁd)‘mﬁcwua‘um:‘éfsa
i) S ) e e 2 o R ) S (S G Rl ecliBle) ) il LSl sl o
S5 S (i m i 1S e TS e S Caad S 53 2a s JEL LS S
-caujfml’\;&d\ﬁudj\_\h\_)).ms@\C‘m@é;@\adﬁwwdm\ﬂcé

ol 331 0 28 ASLELS e ol g (ae 2 5 i S (3 (onn (ot w3 (S BT 1 6Ll S
S S an e g ) Sl 8 Cilaslas G pd gl a5 (S E3SS y sLdl G seada b
S SRS 05 AS o S it S SR I8 Ll (pdinaS ARSI L s e cils (S

ol 8 e slae s )3 (e 2 Dby Sl b 5l (oS (e G Jaal (SLI ()50 S (i
(S Ble ) pual 5 A 3 aalle Wl 7 3 (S S Sl &1 ) (S

dé&h@ﬁwd&éb)ﬁ&y&u&éé&\@uﬁﬁu\qk\c&abﬁJ}\ﬁ_m

. - - - w et . L . - . 2 PN S
:)S&Méuuﬁmewdlmcuiuj&ua‘)j\C\f).bhmuﬁjsug)ha:uugns
-~ AL WS SES e (Kol 380 g AS U S gl S

https://www.express.pk/story/2709428/6/



https://www.express.pk/story/2709428/6
https://www.express.pk/author/49/irshad-ansari/
https://www.express.pk/story/2709428/6/

GUNe ) (& o) jak S Euiglsnad gl S = (iaSly bl (eSS Tislana
(o S sl Judigh oS R Cilide 20 g i s

éd)‘“ Cug_ul;éjj}w\)luj d.m\.laaéca)\.c\u.mus
Jj\a_abl.w.m\uSo\fS}ebéu;j\&uA}ehé"d.uGAu;\
u.lzic\s C)SL;J\;UM})SJMJ,’@MQ()#‘_L)@\

Caliay g 38 o s) Do) ape S EiglSud 5 CplneS il
=S b

T o o ¢ LR 0 i 1S (e ile 15 IS GRS BUES jla (S ol 8

o OinaS il (pepia o S e ) T4y O PO IS (e O serd Callid

W ™ 1 L, S
O e alifa (re sl UlsJa =S AUl a3l ) 3l 5 paeS
S Gle gias il 33y Calida S LS LS saliie 5ol LS & 5 pulS
(S dmid 50 c2ad 30°AS e 7 15 S e SOl y o e S
. - T ey ¢ L. L
e%ﬁ:bwjﬂ\ﬁbuﬁcéjﬁu\ﬁj\ubk\é ciujlimd
3odhjcmuu~ﬁsdhﬁv&;wﬁé$3\ﬁdjmes“iuj\&m
S S _SpalhaS oG (ESin S CuglSul 5 ESSp J s

-
Glaia Cuasjuwﬁﬂ\ iy hliae o € O la 5 dieS il
o Sl (S S el (S sl ol

https://jang.com.pk/news/1392957



https://jang.com.pk/news/1385291
https://jang.com.pk/news/1355753
https://jang.com.pk/news/1392957

oo 7
=
5

r L +l ] <k ¥ "
Cluleshs a kg

G s S 53 bR clidle ) (S ol ja8 S CuglSul ) Jaw

sl

e
QUN;\OSc\)AgLCSiﬁj&MJS o) die (s o (o) OLSh il i Jiila gf?“" ol ()l

ot - L. . - L. . L . L.
Glaie o g8l 55l ) Daline o oS O b Sun i3S sl al s S ST alline
/‘:‘Av‘-‘;‘Lf)léchu%‘-.’l%éMé&w-c’&séi‘ﬁ\%é:’féﬁ:@éau}hew
=S sl b é“d;\-wg_.,-zmi\éow”cm e S 5 stk ) ilide Gillae S
m-uﬁg\qd)sdjhwﬁyﬁjm\fuﬁmZO}Qbk\J}\Q\JW\L)SD\)ASC“C“P
M@&aéw%\-déﬁuﬂaﬁaujﬁjﬁidyjj\ub)@\wéiuj&..ﬁ:
L& LS oailiia Jj\bsajyﬁuﬁé)udﬁﬂwujﬁ Ol =Sl 3 Sl gl
39 33018 i 25 (S e S5l i ¢ 50 S e yiame il 3 35 ilia S
=2 U astae gy s (e st ali e eSS Ol lible) S Gl (G aaid50)
%Méiﬁj&aﬁ)ﬁﬁi\#d)&@;cd#ﬁﬁ\ﬁdﬁhéciﬁj&ﬁoiﬁ)fw
é&’:““c"‘i‘:’j&-‘ﬁ)j‘ C?JLBMG@‘)SU?JL“CJL}“‘?S-GGJJ‘UJCSCJJPQQ?S@
o S Y (S S it S e oL

https://dailypakistan.com.pk/22-Sep-2024/17570

Gl s S 33 alide yy ldle) (S o p8 S SISl 5l Ja 5 e iibae
=8

Gk OS5 S 53y alise 5 aldle) oS o) & S gl ) daw 5 eSSl
=25

SIS Gl (S lalaa ol 3l QST 5l i) Bline (oan S O jla S S
G 2 3558y (S aly (S


https://dailypakistan.com.pk/22-Sep-2024/17570

S ol e gl gl daw 5 (2 o o) OlinsSh Gl (ineS iilise 1ol 230l
-cﬁﬁ‘)sag‘)l;uﬁ'}jﬁjil\ﬁdﬁ&#«buv@\

D e gl LAs S ol pef i s S Euglsd p ol S alBA) S
o P S Gl Ofis S 3 Galise 20

=SS b calag gy 58 da ) Aidle) ae S CuglSil I e

O le alide (e U ed Ulsa S AUl ) 3l gl e Gilas S e
Sl g i O i) (S Sl gl il 5 53 alide S LA LS oaldia gl LS 2 gy 1S
Cé)fub'aj‘ ClSle] é‘;ﬁj\iﬂ&ww 03} e 30 °AS a7l (S il

dﬁtﬂsa\f:d)ﬁaé‘@j&#dodgjcugupﬁnsciujge)h#:'@u,po‘)}ﬁu\ﬁucu..&a
-‘56_1)J‘)Jé:ﬁMgé@%MékﬁuJ&ujfﬁﬁ\ﬁdwﬁsu;‘

Graual S Cleglre alad Bl Gl )5l hlise g0 oS o a5 (paeS
= S Sl S S

https://urdu.geo.tv/latest/380479-

eg;g;a

JE B ks

o elBle) of o) pa8 S &l glid gl Jmn S LSl il CpdinaS TBlcs
L e he Yoo o

GI g oS Al Alida

~a2]  wain2024 14:34

ol piaS s (52024 i 21 -2 o2 o) - 0B o3 a) il gy 53 ) AUl 2Dl s oas) Sl

¢ P . . " e . " . N » Vs .
OSD‘)AS)deLJCSkJ:\JJLS\A&JS)J\ d.—.‘“g;‘l-‘-‘;‘éu);‘“ Cug__ul.;é‘))jﬁu)lﬁ)uhm:(‘sg


https://urdu.geo.tv/latest/380479-
https://www.urdupoint.com/daily/latest-news/pakistan.html
https://www.urdupoint.com/daily/latest-news/pakistan.html

sl e aae S EuglSl g S ol el S 33 5 (alise( p clidle) ) il jLl)
D8 Rl 2 odaeS o (IS Gl aliay A0 Jae il (ae U s O)s3a S ol 3L
-L:‘SL))“LSuﬁ:‘Sju

S p J O Bl (S e siian Al w cila (S 5T Calide S L LS oaliia 050 S o5
U S, S sl clidle) S8 2 30 ) i sl S5 2adB0’AS s 8 oS il
S0y = Ua LS Olel o b S Gen g8l 0dl) o o i AS Ui aslae s (ae s
Ml aS o G S (S gl CST) 5 e AS an o Bla LS 1 0 EST) 5 i oS g0
o AR S S

S S SR el S G e Ciea LA ) (el (8 GRS Sl ¢ gt L o
Sl ey S G A8 g ) ead) LS G e 5 5 S 58 s o s S
Sl e 0 2 o R (ol Sl (S GG 53 eclidle) sl aa s JMBU (S STy Al S
=S el 03 S 5l pe dual S S 2l S (b jlia 2ala 1S G o (S el (S Caed oS SO

o U g ala 1S CSB Joliie by jieS i) il

ol s S Sl il e sada b alad 3311 38 AS LR LS g sailiia my (e s S (o3 (om0 (o
ol 5 daes (laa & Ll e —w cils (S daeS oS a8 ) S ml 8 Clasbas Gyl
Gl ) (oS e Cradl Jaal (S LS () )50 S (S (S S 8T o g nS o S i S 8y (i
e oS Clible) a5 o Jl Sz b (S CuglSl ) (S a8 Cle sl s ya (e o b SUL
2 oS o S la Y (e dee S5 )8 S5l cat S ES) GdaeS y Dliblel mal 5 e )
AS =Sl S S Gl S Sl sl alad Bl Co Sl ol ) haliana g 5S (b jla
—oi A Al 1S KA e (Kol 0 g

https://www.urdupoint.com/daily/livenews/2024-09-21/news-4163401.html

Business Recorder


https://www.urdupoint.com/daily/latest-news/islamabad.html
https://www.urdupoint.com/daily/latest-news/islamabad.html
https://www.urdupoint.com/daily/latest-news/company.html
https://www.urdupoint.com/daily/latest-news/company.html
https://www.urdupoint.com/daily/livenews/2024-09-21/news-4163401.html

RECORDER REPORT

ISLAMABAD: The
Competition Commission of
Pakistan (CCP), while taking
action against retailers adver-
tising discounts-as “up to a
percentage” during the “End
of Season Sales™ issued
notices to 20 brands, i
clarification on their poten-
tially misleading discount
practices.

Such unspecified discount
offers are akin to ‘Bait and
Switch Advertising” defined
as a tactic to mislead buyers,
whereby a seller advertises an
appealing but spurious offer
to sell a product or service

ﬂ'mthescllcrdoesnotactwd
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Misleading discount practices

CCP issues notices to 20 brands

alternative which is prohibit-
ed under Section 10 of the
Act as Deceptive Marketing
Practices.

Market
Unit/Office of Fair Trade of
the CCP conducted a random
survey in the twin cities and
identified various brands
offering ‘discounts “Up to
Some Percentage™ on their
products. The survey
revealed that maximum
(upper limit) discount was
being offered on a small col-
lection of least attractive arti-
cles and the most popular and
frequently purchased items
were available with minimal
or no discount.

seller offers an unw-nled

Cc ly, a clear gap
was observed between the

Intelligence *

advertised discounts and the
real offers, compelling the
customers to ask multiple
questions to determine the
actual discounts available on
their chosen items. Some of
the brands were, however,
offering flat discounts or con-
cessions (discounts up to
some upper limit) with ade-
quate disclosures/disclaimers
i.e. on the entire/limited or
specified stock which is high-
ly appreciated by the CCP.
The Commission advises
various consumer brands
offering discounts to preclude
distributing any misleading
information and ensure clear
and adequate disclosures

regarding actual and dis-
counted prices wirth the

Business Page

details of the stock on offer
with flat or differential dis-
counts. U i Brands
and outlets violating this
directive may face enforce-
ment action by the CCP
under Section 10 of the
Competition Act, 2010.
Similarly, consumers are also
advised to exercise vigilance
while availing discounts and
sales offers to avoid falling

vicum to deceptive marketing
practices.

CCP remains commiitted to
its mandate under the
Competition Act, 2010 con-
tinuously striving to ensure
free competition, enhance
economic cfficiency. and
Protect consumers from anti-
competitve bohaviour.



20 brands receive notices from CCP over
misleading ‘End of Season Sales’ discounts

IMRAN ALI KUNDI
ISLAMABAD

The Competition Commission of Paki-
stan (CCP), while taking action against
retailers advertising discounts as “up to
a percentage” during the “End of Season
Sales” issued notices to 20 brands, seek-
ing clarification on their potentially mis-
leading discount practices. Such unspec-
ified discount offers are akin to ‘Bait and
Switch Advertising defined as a tactic to
mislead buyers, whereby a seller adver-
tises an appealing but spurious offer to
sell a product or service that the seller
does not actually intend to sell. Instead,
the seller offers an unwanted alternative
which is prohibited under Section 10 of
the Act as deceptive marketing practices.

Market Intelligence Unit/Office of
Fair Trade of the CCP conducted a ran-
dom survey in the twin cities and iden-
tified various brands offering discounts
“Up to Some Percentage” on their prod-
ucts. The survey revealed that maxi-
mum (upper limit) discount was being
offered on a small collection of least at-
tractive articles and the most popular
and frequently purchased items were
available with minimal or no discount.

Consequently, a clear gap was ob-
served between the advertised dis-
counts and the real offers, compelling
the customers to ask multiple ques-
tions to determine the actual discounts
available on their chosen items. Some
of the brands were, however, offer-
ing flat discounts or concessions (dis-

counts up to some upper limit) with
adequate disclosures/disclaimers i.e.

T R N e
CCP striving to ensure

free competition,

enhance economic
efficiency, and protect
consumers from anti-
competitive behavior

on the entire/limited or specified stock
which is highly appreciated by the CCP.
The Commission advises various con-
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END OF SEASON SALES

CCP issues notices to 20 brands over
misleading dlscounts advertlsements

Pakistan (CCP), while taking

action ngamsi retailers advcmsmg
discounts as “up 10 a percentage” during
the "End of Scason Sales” issued notices
10 20 brands, seeking clarification on
their potentially misleading discount
practices.

Such unspecified discount offers are
akin to ‘Bait and Switch Advertising’
defined as a tactic to yers,
whereby a seller advertises an appealing
but spurious offer to sell a uct or
service that the seller does not actually
intend to sell, said a news release.

T he Competition Commission of

Instead, the seller offers an unwanted
alternative which is prohibited under
Section 10 of the Act as Deceplive
Marketing Practices.

Market Intelligence Unit/Office of
Fair Trade of the CCP conducted a
random survey in the twin cities and
identified various brands  offering
discounts "Up to Some Percentage” on
their products. The survey revealed that
maximum (upper limit)” discount was

popular

discount.

being offered on a_small collection of
least mncuve articles and the most

observed  between

the

were lvmlable with minimal or no

Consequently, a clear gap was

items

on their chosen items.

the

discounts and the real offers,
to ask multiple questions to
determine the actual discounts available

Some of the brands were, however,

sumer brands offering discounts to pre-
clude distributing any misleading infor-
mation and ensure clear and adequate
disclosures regarding actual and dis-
counted prices with the details of the stock
on offer with flat or differential discounts.
Undertakings, Brands and outlets violat-
ing this directive may face enforcement
action by the CCP under Section 10 of the
Competition Act, 2010. Similarly, consum-
ers are also advised to exercise vigilance
while availing discounts and sales offers
to avoid falling victim to deceptive mar-
keting practices. CCP remains committed
to its mandate under the Competition
Act, 2010 continuously striving to ensure
free competition, enhance economic ef-
ficiency, and protect consumers from
anti-competitive behavior.

Auction for
debt-stricken PIA
set for October 1
W1th six bidders

offering flat discounts or

adequate

(discounts up to some upper hmn) wnh -
ie.

announced that

the entire/limited or specified stock
which is highly appreciated by the CCP.
The Commission advises various
consumer brands offering discounts to
preclude  distributing any misleading
information and ensure clear and adequate
disclosures regarding actual and discounted
prices with the details of the stock on offer
with flat or differential discounts.
Undertakings, Brands and outlets
violating this directive may face
enforcement action by the CCP under
Section 10 of the Competition Act, 2010.
Similarly, consumers are also advised to
exercise  vigilance  while  availing
discounts and sales offers to avoid falling
victim to deceptive marketing practices.
CCP remains committed to its
mandate under the C Act,

advertised
compelling

Airlines (PIA) will take place on
October 1. This decision follows a recent meeting focused
on the airline’s privatization process.

Six bidders have been ified for the auction,
including Fly Jinnah, a consortium led b\ YB Holdm;.
Air Blue Limited, a Pak Ethanol,
Habib Corporation, and Blue World City. To r.mlxm: the
auction, the commission plans to adjust the bidding rules.

PIA is currently burdened with a d:br of
approximately RsS00 billion ($2.9 billion) and has
received multiple government bailout packages in
recent years.

The privatisation process was initially intended to
conclude by August 14 but was delayed as bidders
requested updated financial information and details
regarding aircraft lease agreements, especially
concerning flights to Europe that have been suspended
for nearly four years.

2010 continuously-striving to ensure free
competition, ‘enhance  economic
efficiency, and protect consumers from
anti-competitive behavior. Aep

is move (cw;rds privatisation aligns  with
fonetary Fund

(IMF) to sell Io& nukmg state-owned m!cr;?mm to
bolster the economy. Officials are also exploring the
possibility of resuming PLAS flights to Europe, which were
halted following a tragic plane crash in Karachi in 2020
hat raised safety concems, INP
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20 brands
issued notices
for deceptive
discount ads
By Kabbe Ai
ISLAMABAD: ~ The
tion  Commission ‘The survey revealed that
of Pakistan (CCP) has 2 maximum (upper limit)
issued notices to 20 brands mﬂwwm
for aleged deceptive mar jon of
keting, and the scope of attractive articles, and the
action against unrealistic most popular and fre-
but fucrative sale offers quently items.
will also be expanded to were available with mini-
other brands. mal orno discount.
The commission has Consequently, a clear
aed aginst retailers 20 was observed between
advertising  discounts as the advertised discounts
*up to 2 percentage” dur- and the actual offers, com-
ing the “end of season pelling the customers to
sales” and issved notices to ask multiple questions to
20 brands, seeking clarifi- determine discounts 00
cation on their potentially their chosen tems.
‘misleading discount prac- However, some of the
tices. The CCP has said brands were offering fat
that such unspecified dis- discounts or concessions
count offers are akin 10 (discounts up to some
“bait and switch advertis- upper lini) ith adequate
ing’ and the commission disclosures aad disclaim-
has defined it as a tactic to ers identifying the  dis-
mislead buyers. counts fthey were o the
ﬂ?&m entire or specified stock.
PR e
i spurious
offer to sell a product or The commission advises
service that the seller does various consumer brands
oot intend tosell. offering discounts to pre-
‘The initial CCP inquiry chde distrbuting any mis
indicated that the seller leading information and
offers an unwanted alter ensure clear and adequate
native, which i probibited dischosures  regarding
under Section 10 of the actual and  discounted
Competition Act 2010 a$ prices with the stock
deceptive marketing prac- details on offer with flat or
tices. Market Inteligence erential discounts.
Unit of Fair Trade of the
CCP conducted & random and outlets violating this
suryey in the twin cities directive may face enforce.
and identified various ment action by the CCP
brands offering discounts under Section 10 of the
“up (0 some percentage” Competition Act, 2010,
on their products,
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