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“CCP Issues Notices to 12 Beauty Product Firms for Deceptive Marketing Practices”
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Pakistan serves notices to 12
cosmetic companies for
‘oreenwashing,” misleading
marketing

» Competition Commission of Pakistan says these firms
falsely claimed their products to be organic, chemical-free

= It asks customers to remain vigilant and report misleading
advertising claims, health hazards caused by them

EARACHI: The Compelition Commission ol Pakistan (COP)
announeed on Saturday it bad served nolices ooz cosmelics
companices for runnine “deceplive markeling campaizsns™ by
cnzazing in “grecnwashine,” l[alsely deseribing their prodocts as
orsanic and devoid ol any chemicals.

The CCPiIs a resulalory agency wilh a lundamental mandale o
cnsure a level plaving leld for all markel plavers and o protect
consumers [rom anli-compelilive praclices, peedalory behavior
and price-lixine.

The CCP stalement also hizhlichied that Section o ol the
Compelilion Acl, zo1o, prohibils misleading markeling praclices
and cmphasives “accuracy, inlezrily, reliability and trothiolness™
in markeling communicalion o assisl consumers in makinge
inlormed purchase decisions.

“The Compelition Commission ol Pakistan has laken cosnizance
ol deceplive marketing by the beauly prodocis” manofaciorers
and issued nolices Lo w2 companices regarding their Galse and
misleading claims.” the CCP said.

“COP s preliminary probe revealed thal these Undertakines were
prima Gacie ensased in Cgrecnwashingg, advertising their prodoacts
as “Nalural, Orzanic, Sostainable, Pure, and Chemical Free?
wilhoul bavine any scienlilic evidenoe Lo support their claims. ™ it
added. “Such unsubstantialed markeling claims nol only mislead
Lhe consummers bul also pose polential health risks.”

I added the nolices issoed by ils ollicials could altimately lead Lo
responsible markeling praclices priorcilizine covironmenial
inteerily and consumer lrusl

The stalement also urged consumers o remain vigilant and
report Galse advertisinge claims along wilth any bealth haceanrds
causcd as their conscouene.

https://www.arabnews.pk/node/2508461/pakistan
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Deceptive marketing practices

CCP issues notices to 12
companies manufacturing
‘beauty’ products

RECORDER REPORT

ISLAMABAD: The
Competition Commission of
Pakistan (CCP) has taken
cognizance of deceptive
marketing by the beauty
products’ manufacturers and
issued notices to 12 compa-
nies regarding their false and
misleading claims.

CCP’s preliminary probe
revealed that these
Undertakings were prima
facie engaged in “green-
washing”, advertising their
products as “Natural,
Organic, Sustainable, Pure,
and Chemical Free” without
having any scientific evi-
dence to support their
claims. Such unsubstantiated

marketing claims not only
mislead the consumers but
also pose potential health
risks to unwary users. The
notices issued by CCP may
set a significant precedent
for responsible marketing
practices that prioritize envi-
ronmental integrity and ton-
sumer trust.

The undertakings in this
business strategically omit
the material information
about the chemical/synthetic
ingredients in their products
from labels and marketing
communications or use mis-
leading terminology,
imagery or labelling prac-
tices to hide the presence of
inorganic components or

chemical additives. Hence,
the consumers are signifi-
cantly attracted by their
environment friendly asser-
tions like “100% Organic,
100% Natural, 100% Pure,
100% Satisfaction guaran-
teed, Pakistan’s No.l
Skincare Brand, Pakistan’s
Best Organic and Natural
Brand, Pakistan’s No.l
Online Organic Brand” and
claims of the same kind.

The Competition Act,
2010 prohibits deceptive
marketing practices under
Section 10 of the Act. The
Commission is further man-
dated to ensure- fair market
competition for consumer
protection.




CCP issues
notices to
12 beauty
products

companies over
misleading
claims

tion Commission of Pakistan

(CCP) has taken cognizance ||
of deceptive marketing by |«

beauty products manufactur-
ers and issued notices t0 12 | !
companies over their false | :
and misleading claims.

According to an official |!
announcement made here
on Saturday, the CCP’s pre-
liminary probe revealed
that these undertakings
were prima facie engaged in
“greenwashing”, advertising
their products as “natural,
organic, sustainable, pure,
and chemical free"” with-
out having any scientific
evidence to support their
claims. Such unsubstanti-
ated marketing claims not
only mislead consumers but
also pose potential health
risks to unwary users. The

Continued on page 9
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CCP issues notices

Continued from page 12

notices issued by the CCP may
set a significant precedent for
responsible marketing prac-
tices that prioritise environmen-
tal integrity and consumer trust.

The undertakings in this

'| business strategically omit the
By Mehtab Halder =

ISLAMABAD: The Competi- |

material information about the
chemical/ synthetic ingredients
in their products from labels
and marketing communications
or use misleading terminology,
imagery or labelling practices to
hide the presence of inorganic
components or chemical addi-
tives. Hence, the consumers are
significantly attracted by their

'| environment friendly asser-
'| tions like “100pc organic, 100pc

natural, 100pc pure, 100pc sat-
isfaction guaranteed, Pakistan’s
Nol skincare brand, Pakistan’s
best organic and natural brand,
Pakistan’s Nol online organic
brand” and claims of the same
kind.

The Competition Act, 2010
prohibits deceptive marketing

consumer protection. The CCP,
therefore, calls for the accu-
racy, integrity, reliability and
truthfulness of all marketing
communications to honestly |-
help the consumers in their

purchase decisions. ) ]

Marketing claims must be

substantiated with valid scien- |’
tific evidence to prevent distri-
bution of false or misleading
information to consumers.
The companies must compete
based on safety, innovation,
value for money, quality, and |
effectiveness of their products.
The commission is fully com-
mitted to enforcing the law and | !
any company found guilty of |'
deceptive marketing practices
will face strict enforcement |
actions including penalties. In | :
collaboration with the consum- |-
ers, producers, retailers and
relevant stakeholders, the CCP
aims to ensure fair competition
to protect the rights of con-
sumers in the beauty products
market. Furthermore, the CCP
urges consumers to remain

practices under Section 10 of vigilant and promptly report to

the Act. The commission is
further mandated to ensure
fair market competition for

the commission any instances
of deceptive advertising, false
claims or health hazards faced.
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CCPR.1ssues warnings
to 12 beauty brands

ISLAMABAD: The
Competition Commission
of Pakistan (CCP) has
issued warnings to 12
beauty product manufac-
turers for deceptive mar-
keting that made false and
misleading claims.

A preliminary probe
revealed that these compa-
nies were prima facie
engaged in advertising
their products as “natural,
organic, sustainable, pure,
and chemical-free” with-
out any scientific evidence
supporting their claims.

Such unsubstantiated
marketing claims not only
mislead the consumers but

also pose potential health
risks to users.

The notices issued by
the CCP may set a signifi-
cant precedent for respon-
sible marketing practices
that prioritise environ-
mental integrity and con-
sumer trust.

These companies strate-
gically omit information
about the chemical ingre-
dients in their products
from marketing communi-
cations or use misleading
terminology, imagery or
labelling practices to hide
the presence of inorganic
components or chemical
additives.—Staff Reporter
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BEAUTY PRODUCTS

CCP cracks down
on false marketing

@ OUR CORRESPONDENT

ISLAMABAD. The Competition
Commission of Pakistan
(CCP) has taken note of de-
ceptive marketing practices
within the beauty products
industry, issuing notices to
12 companies regarding their
false and misleading claims.
The preliminary investi-
gation by the CCP revealed
that these companies were
potentially engaging in
“greenwashing,” falsely
advertising their products
as “Natural, Organic,
Sustainable, Pure, and
Chemical Free” without
scientific evidence to sup-
port such assertions. Such
misleading claims not only
deceive consurmers but
also pose potential health
risks to unsuspecting
users. The notices issued
by the CCP could establish
a significant precedent
for responsible marketing .
practices, prioritising en-
vironmental integrity and
consumer confidence, The
Competition Act of 2010
prohibits deceptive market-
ing practices under Section
10, with the Commission
mandated to ensure fair

market competition for
consumer protection.
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FALSE AND MISLEADING CLAIMS

CCP 1ssues notices to 12 beauty

IMRAN ALI KUNDI
ISLAMABAD

products’ manufacturers

| The Competition Commission of
E Pakistan (CCP) has taken cogni-
' zance of deceptive marketing by
| the beauty products’ manufactur-
| ersand issued notices to 12 compa-
' nies regarding their false and mis-
| leading claims. CCP’s preliminary
; probe revealed that these under-
' takings were prima facie engaged
| in “greenwashing”, advertising their

products as “Natural, Organic, Sus-
I tainable, Pure, and Chemical Free”

without having any scientific evi-
dence to support their claims. Such
unsubstantiated marketing claims
not only mislead the consumers but
also pose potential health risks to
unwary users. The notices issued by
CCP may set a significant precedent
for responsible marketing practices
that prioritize environmental integ-
rity and consumer trust.

The undertakings in this business

strategically omit the material infor-
mation about the chemical/synthet-
ic ingredients in their products from
labels and marketing communica-
tions or use misleading terminology,
imagery or labelling practices to hide
the presence of inorganic compo-
nents or chemical additives. Hence,
the consumers are significantly at-
tracted by their environment friend-
ly assertions like “100% Organic,
100% Natural, 100% Pure, 100%
Satisfaction guaranteed, Pakistan’s
No.1 Skincare Brand, Pakistan’s Best
Organic and Natural Brand, Paki-
stan’s No.1 Online Organic Brand”
and claims of the same kind.

The Competition Act, 2010 pro-
hibits deceptive marketing practic-
es under Section 10 of the Act. The
Commission is further mandated
to ensure fair market competition
for consumer protection. The CCP,
therefore, calls for the accuracy, in-
tegrity, reliability and truthfulness
of all marketing communications

to honestly help the consumers in
their purchase decisions. :

Marketing claims must be sub-
stantiated with valid scientific evi-
dence to' prevent the distribution
of false or misleading information
to consumers. The companies must
compete on the basis of safety, in-
novation, value for money, quality
and effectiveness of their products.
The Commission is fully committed
to enforce the law and any company
found guilty of deceptive marketing
practices will face strict enforce-
ment actions including penalties.

In collaboration with the consum-
ers, producers, retailers and rel-
evant stakeholders, the CCP aims to
ensure fair competition to protect
the rights of consumers in the beau-
ty products market. Furthermore,
the CCP urges consumers to remain
vigilant and promptly report to the
Commission any instances of de-
ceptive advertising, false claims or
health hazards faced.
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CCP issues notices to 12
- beauty product firms

MEHTAB PIrRzADA

ISLAMABAD : The Com-
petition Commission of
Pakistan (CCP) has taken
cognizance of deceptive
marketing by the beauty
products’  ‘manufacturers
and issued notices to 12
companies regarding their
false and misleading claims.
CCP’s preliminary probe
revealed that these Under
takings were prima facie en-
gaged in “greenwashing”,
advertising their products
as “Natural, Organic, Sus-
tainable, Pure, and Chem-
ical Free” without having
any scientific evidence to
support their claims. Such
unsubstantiated marketing
claims not only mislead
the consumers but also
pose potential health risks

to unwary users. The no-
tices issued by CCP may
set a significant precedent
for responsible marketing
practices that prioritize en-
vironmental integrity and
consumer trust.

The undertakings in this
business strategically omit
the material information
about the chemical/synthet-
ic ingredients in their prod-
ucts from labels and market-
ing communications or use
misleading  terminology,
imagery or labelling prac-
tices to hide the presence
of inorganic components or
chemical additives. Hence,
the consumers are signil-
icantly attracted by their
environment friendly asser-
tions like “100% Organic,
100% Natural, 100% Pure,
100%  Satisfaction guaran-
teed, Pakistan’s No.1 Skin-

care Brand, Pakistan’s Best
Organic and Natural Brand,
Pakistan’s No.1 Online Or-
ganic Brand” and claims of
the same kind.

The Competition Act, 2010
prohibits deceptive market-
ing practices under Section
10 of the Act. The Commis-
ston is further mandated to
ensure fair market compe-
tition for consumer protec-
tion. The ‘CCP, therefore,
calls for the accuracy, integ-
rity, reliability and truthful-
ness of all marketing com-
munications to honestly
help the consumers in their
purchase decisions.
Marketing claims must be
substantiated with valid sci-
entific evidence to prevent
the distribution of false or
misleading information to
consumers. The companies
must compete on the basis

of safety, innovation, value
for money, quality -and ef-
fectiveness of their prod-
ucts. The Commission is
fully committed to enforce
the law and any company
found guilty of deceptive
marketing practices will
face strict enforcement ac-
tions including penalties.

In collaboration with the
consumers, producers, re-
tailers and relevant stake-
holders, the CCP aims to
ensure fair competition
to protect the rights of
consumers in the beauty
products market. Further-
more, the CCP urges con-
sumers to remain vigilant
and promptly report to the
Commission any instances
of deceptive advertising,
false claims or health haz-
ards faced.
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12 cosmetic companies served notices

News desk

As many as 12 firms linked to beauty industry were served notice by the Competition Commission
of Pakistan for engaging in “greenwashing” by falsely labelling their products as “organic or
chemical free”. A statement released by the commission stated that it took cognizance of
deceptive marketing by the beauty products’ manufacturers and issued notices for their false and
misleading claims. The commission’s preliminary probe revealed that the firms prima facie
engaged in “greenwashing”, advertising their products as “natural, organic, sustainable, pure, and
chemical free” without having any scientific evidence to support their claims.

https://pakobserver.net/12-cosmetic-companies-served-notices/
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CCP Probes Deceptive Tactics by Cosmetics
Manufacturers

) Ly EdL=r

Pl

The Competition Commission of Pakistan (CCP) ha

(8]

aunched an investigation into deceptive marketing practices by beauty

products manufacturers, issuing notices to 12 companies for false and misleading clzims.

Wi

The move comes as part of CCP's efforis to ensure fair market competition and protect consumers from deceptive advertising

Preliminary findings from the CCP's probe revealed that these companies were engaging in “greenwashing,” 2 practice where

products are falsely marketed as “Matural, Organic, Sustainable, Pure, and Chemical Free” without scientific evidence to support
zuch claims. Thess mislezding asserfions not only deceive consumers but slso pose potentisl healkh risks to unsuspecting

UEErs

The notices issued by the CCP signal a significant step towsards promoting responsible marksting practices that prioritize
ervironmentzl integrity and consumer trust. By cracking down on deceptive advertising, the CCP aims to uphold fair

competition in the beauty products industry and safeguar

(]

CONEUMET INTENZETE

According to the investigation, the companies strategically omit material information about the chemical or synthetic
ingredients in their products from labels and marketing communicstions. Instezd, they use mislezding terminclogy, imsgery, or

lzbeling practices to conceal the presence of inorganic components or chemical additives.

Consumers sre often lured by these companies’ daims of being “100% Organic,” *100% Maturzl,” 1 00% Pure” 2nd similar

g=zzertions, g5 well 35 titles like “Pakistan’s Mo.1 Skincare Brand” or “Pakistan's Best Organic and Matural Brand.” However,

without scientific evidence to support these clasims, consumers may be misled into purchasing pro

1l

lucts that do not meet their

EXpectations or may even pose nealtn rizks,

s

Under the Competition Act, 2010, deceptive marketing practices are prohibited under Section 10 of the Act. The CCP is

entrusted with ensuring fair markest competition and protecting consumers from misleading sdvertising tsctics.

ey

A= the investigation progresses, the CCF will continue to scrutinize the marketing practices of cosmetics manufacturers and
tzke necessary sction to enforce compliance with fair competition standards. By holding companies accountsble for decsptive

sdvertising, the CCP aims o promote transparency, integrity, and consumer confidence in the beauty products market.

o

https://pkrevenue.com/ccp-probes-deceptive-tactics-by-cosmetics-manufacturers/
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CCP Issues Notices
to 12 Beauty Product
Firms for Deceptive
Marketing Practices

5 PPA

ISLAMABAD: The Competi-
tion Commission of Pakistan
(CCP) has taken cognizance
of deceptive marketing by
the beauty products’ manu-
facturers and issued notices to
12 companies regarding their
false and misleading claims.

CCPs5 preliminary probe
revealed that these Under-
takings were prima facie
engaged in “greenwashing’,
advertising their products as
“Natural, Organic, Sustaina-
ble, Pure, and Chemical Free”
without having any scientif-
ic evidence to support their
claims. Such unsubstanti-
ated marketing claims not
only mislead the consum-
ers but also pose potential
health risks to unwary users.
The notices issued by CCP
may set a significant prece-
dent for responsible market-
ing practices that prioritize
environmental integrity and
consumer trust.

The undertakings in this
business strategically omit the
material information about
the chemical/synthetic ingre-
dients in their products from
labels and marketing commu-
nications or use misleading
terminology, imagery or label-
ling practices tohide the pres-
ence of inorganiccomponents
or chemical additives. Hence,
theconsumers are significant-
ly attracted by their environ-
ment friendly assertions like
“100% Organic, 100% Natu-
ral, 100% Pure, 100% Satis-
faction guaranteed, Paki-
stan’s No.1 Skincare Brand,

Pakistan’s Best Organic and
Natural Brand, Pakistan’s
No.1 Online Organic Brand”
and claims of the same kind.

The Competition Act, 2010
prohibits deceptive market-
ing practices under Section
10 of the Act. The Commis-
sion is further mandated to
ensure fair market competi-
tion for consumer protection.
The CCP, therefore, calls for
the accuracy, integrity, relia-
bility and truthfulness of all
marketing communications
to honestly help the consum-
ers in their purchase deci-
sions.

Marketing claims must
be substantiated with valid
scientific evidence to prevent
the distribution of false or
misleading information to
consumers. The companies
must compete on the basis of
safety, innovation, value for
money, quality and effective-
ness of their products. The
Commission is fully commit-
ted to enforce the law and
any company found guilty of
deceptive marketing practic-
es will face strictenforcement
actions including penalties.

In collaboration with the
consumers, producers, retail-
ers and relevant stakehold-
ers, the CCP aims to ensure
fair competition to protect
the rights of consumers in
the beauty products market.
Furthermore, the CCP urges
consumers to remain vigi-
lant and promptly report to
the Commission anyinstanc-
es of deceptive advertising,
false claims or health hazards
faced.
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Govt cracks down on deceptive cosmetics marketing

4 Published by MM News Staff — May 12, 2024

The Competition Commission of Pakistan (CCP) has said that it had issued
notices to 12 cosmetics companies for conducting "deceptive marketing
campaigns” invelving “greenwashing.” wherein they falsely labeled their
products as organic and free from chemicals.

The CCP, functioning as a regulatory body, holds the primary responsibility of
ensuring fair competition amaong all market participants and safeguarding

consumers from unfair practices such as predatory behavior and price-fixing.

In its statement, the CCP underscored that Section 10 of the Competition Act,
2010, prohibits deceptive marketing practices and emphasizes the importance
of “accuracy, integrity, reliability, and truthfulness" in marketing communication

to enable consumers to make informed purchasing decisions.

“The Competition Commission of Pakistan has taken note of deceptive
marketing tactics employed by manufacturers of beauty products and has
issued notices to 12 companies regarding their misleading claims,” stated the
CCP.

The preliminary investigation conducted by the CCP indicated that these
companies were ostensibly involved in ‘greenwashing,” promoting their products
as ‘Matural, Organic, Sustzinable, Pure, and Chemical Free" without any scientific
avidence to validate their assertions. Such baseless marketing claims not only

deceive consumers but also pose potential health risks.

The notices served by CCP officials are aimed at promoting responsible
marketing practices that prioritize environmental sustainability and consumer
confidence.

https://mmnews.tv/govt-cracks-down-on-deceptive-cosmetics-marketing/
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12 Beauty Product Companies Caught Using Misleading Marketing

By ProPK Staff = Published May 11,2024  9:13pm f ¥ © in

i

The Competition Commission of Pakistan (CCP) has taken notice of deceptive marketing by several beauty
products manufacturers and issued notices to 12 companies regarding their false and misleading claims.

CCP’s preliminary probe revealed that these undertakings were prima facie engaged in “greenwashing”,
advertising their products as “Natural, Organic, Sustainable, Pure, and Chemical Free” without having any
scientific evidence to support their claims.

Such unsubstantiated marketing claims not only mislead the consumers but also pose potential health risks to
unwary users. The notices issued by CCP may set a significant precedent for responsible marketing practices
that prioritize environmental integrity and consumer trust.

CCP Approves Acquisition of 20.97% Shareholding of Orient Power Company by Whistler Enterprises

The undertakings in this business strategically omit the material information about the chemical/synthetic
ingredients in their products from labels and marketing communications or use misleading terminology,
imagery, or labeling practices to hide the presence of inorganic components or chemical additives.

Hence, the consumers are significantly attracted by their environment-friendly assertions like “100%
Organic, 100% Natural, 100% Pure, 100% Satisfaction guaranteed, Pakistan’s No.l Skincare Brand,

Pakistan’s Best Organic and Natural Brand, Pakistan’s No.1 Online Organic Brand” and claims of the same
kind.

The Competition Act, of 2010 prohibits deceptive marketing practices under Section 10 of the Act. The
Commission is further mandated to ensure fair market competition for consumer protection. The CCP,
therefore, calls for the accuracy, integrity, reliability, and truthfulness of all marketing communications to
honestly help the consumers in their purchase decisions.

Marketing claims must be substantiated with valid scientific evidence to prevent the distribution of false or
misleading information to consumers. The companies must compete based on safety, innovation, value for
money, quality, and effectiveness of their products. The Commission is fully committed to enforcing the law
and any company found guilty of deceptive marketing practices will face strict enforcement actions
including penalties.

In collaboration with consumers, producers, retailers, and relevant stakeholders, the CCP aims to ensure fair
competition to protect the rights of consumers in the beauty products market. Furthermore, the CCP urges
consumers to remain vigilant and promptly report to the Commission any instances of deceptive advertising,
false claims, or health hazards faced.
https://propakistani.pk/2024/05/11/12-beauty-product-companies-caught-using-misleading-marketing/
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CCP Issues Notices to 12 Beauty Product Firms for Deceptive Marketing Practices

@ 8y Kazim Raza Rini
O w2200 % #12 Beauty Product #CCR #0CP issues #Deceptive markefing practices, #Finms, #greenwashing, #misleading claims, #Hofices

[SLAMABAD: The Compefition Camission of Pakistan (CCP) has taken cognizance of daceptive marketing by the beauty products’ manufacturers and issued notices to 12 companies regarding heir false and misleading clzims.

CCP's preliminary probe revealed that these Undertakings were prima facie engaged in “greenwashing”, adverbsing their products as ‘Matural, Organic, Sustainable, Pure, and Chemical Free” without having any scientific evidence to suppert their claims. Such
unsubstantiated marketing claims not only mislead the consumers but also pase potential health risks to unwary users. The notices issued by CCP may set a significant precedent for responsible markefing practices that prioriize environmental integrity and

cansumer trust

The undertakings in fhis business strategically amit the material information about the chemicalizynthetic ingredients in their products from labels and marketing communicafions or use misleading terminology, imagery or labelling pracfices fo hide the presence
of inorganic components or chemical additives. Hence, the consumers are significantly atiracted by their environment friendly assertions ike “100% Organic, 100% Natural, 100% Pure, 100% Satisfaction quaranteed, Pakistan's No.1 Skincare Brand, Pakistan’s
Best Organic and Natural Brand, Pakistan's No.1 Onling Organic Brand” and claims of fhe same kind.

The Compettion Act, 2010 prohibits deceptive markefing practices under Secfion 10 of the Act. The Commission is furlher mandated to ensure fair market competifion for consumer protection. The CCR, therefore, calls for the accuracy, integrity, reliability and

truthfulness of all markefing communications to honesily help the consumers in their purchase decisions.

Marketing claims must be substantizted vith valid scientific evidence fo prevent the disirbution of false or misleading informaion fo consumers. The companies must compets on the basis of safely, innovation, value for money, qualty and efieciveness of their
products. The Commission is fully commitied fo enforce the 1w and any company found quity of deceptive marketing pracics will face strict enforcement acfions including penaliies.

In collabaration with the consumers, producers, retaiers and relevant stakeholders, the CCP aims to ensure fair compefition fo profect the rights of consumers in the beauly products market. Furthermare, the CCP urges consumers to remain vigilant and
pramptly repart to the Commission any instances of deceptive advertising, false claims or healfh hazards faced.

https://customnews.pk/2024/05/12/ccp-issues-notices-to-12-beauty-product-firms-for-deceptive-marketing-
practices/
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Twelve Pakistani beauty product companies served
notices over false advertising

Web Desk 10:06 AM | 12 May, 2024

ISLAMABAD - Deceptive advertising by beauty product companies can
be domaging, as it can mislead consumers, and now at least a dozen

Pakistani companies were served noticas over false advertiserments,

Reports in local media Competition Commission of Pakistan issuad
notices to 12 beauty product manufacturers for misleading marketing
practices. These companies are accusad of greenwashing, falsely
claiming their products as Natural, Organic, Sustainable, Pure, and

Chemical Free without providing evidence.

The independent quasi-judicial body said such misleading advertising
not only deceives people but olso potentially endangers their health.
CCP's actions could establish a precedent for responsible marketing

that pricritizes environmental integrity and consumer trust

The companies are facing action for allegedly hiding information
about chemical ingredients in their products and using misleading

terminology or labeling practices.

CCP maintained that these companies attract consumers by claiming
to be Pakistan's top Skincare Brand, and deceiving people about

chemicals in the products.

Pakistani laws prohibit deceptive marketing proctices under Section 10,
and the CCP aims to ensure fair competition for consumer protection.
The commission emphasizes the importance of accuracy, integrity,
reliability, and truthfulness in marketing communications to assist

consumers in making informed purchase decisions.

https://en.dailypakistan.com.pk/12-May-2024/twelve-pakistani-beauty-product-companies-served-notices-
over-false-advertising
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CCP Issues Notices to 12 Beauty Product Firms for Deceptive Marketing Practices

ISLAMABAD ( Web News )

The Compedfition Commission of Pakistan (CCP) has taken cognizance of deceptive marketing by the beauty products’ manufacturers and

issued notices to 12 companies regarding their false and misleading claims.

CCP's preliminary probe revealed that these Undertakings were prima facie engaged in “greenwashing”, advertizsing their products as “Natural,
Organic, Sustainable, Pure, and Chemical Free” without having any scienfific evidence o support their claims. Such unsubstantiated marketing
claims not only mislead the consumers but also pose potential health risks to unwary users. The notices issued by CCP may set a significant

precedent for responsible markeding practices that prioritize environmental integrity and consumer trust.

The undertakings in this business strategically omit the material information about the chemicalisynthetic ingredients in their products from
labelzs and marketing communications or use misleading terminology, imagery or labelling practices to hide the presence of inorganic
components or chemical additives. Hence, the consumers are significantly affracted by their environment friendly assertions like “100%
Crganic, 100% MNatural, 100% Pure, 100% Satisfaction guaranteed, Pakistan's No.1 Skincare Brand, Pakistan's Best Organic and MNatural

Brand, Pakistan’s No.1 Online Organic Brand” and claims of the same kind.

The Competition Act, 2010 prohibits deceptive marketing practices under Section 10 of the Act. The Commizsion is further mandated to ensure
fair market compedition for consumer protection. The CCF, therefore, calls for the accuracy, integrity, reliability and truthfulness of all marketing
communications to honestly help the consumers in their purchase decisions.

Marketing claims must be substantiated with valid scientific evidence to prevent the distribution of false or misleading information to comsumers.
The companies must compete on the basis of safety, innovation, value for money, quality and effectiveness of their products. The Commission
ig fully committed to enforce the law and any company found guilty of deceptive marketing practices will face sirict enforcement actions
including penalties.

In collaboration with the consumers, producers, retailers and relevant stakeholders, the CCP aims to ensure fair competition to protect the rights
of consumers in the beauly products market. Furthermore, the CCP urges consumers to remain vigilant and promptly report to the Commission

any instances of deceplive advertizing, false claims or health hazards faced.

https://www.telecoalert.com/2024/05/12/ccp-issues-notices-to-12-beauty-product-firms-for-deceptive-
marketing-practices/
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12 COSMETIC COMPANIES
SERVED NOTICES FOR
‘GREENWASHING’

May 11, 2024 by Faizan Ali

PAKISTAN'S COMPETITION WATCHDOG TARGETS COMPANIES OVER FALSE
"ORGANIC" MARKETING TACTICS

IELAMABAD: The Beauty industry is under scrutiny as the Competition Commission of
Pakistan (CCP) hands cut notices to 12 companies for allegedly misleading
consumers with “greenwashing” tactics, branding their offerings as “organic or desecid
of chemecals".

& press relsase from the commission shed light on this issue, pointing 1o the decaptive
promecticnal strategies employed by these cosmetics manufacturers and the action
taken against their dubicws caims.

Arcording to the commission's initial investigation, there is sufficient evidence to
sugpgest these businesses are committing “gresnwashing” by lsbeling their products
with terms like “natural, organic, swstainable, pure, and chemical free”, despite lacking
scientfic backing for such claims.

The CCF highlights that such unvalidated promeotional strategies are not just deceptive
but could potentislly harm users. By challenging thess asserions through notices, the

CCF = underscoring the need for ethical marketing practices that slign with ecological

pressnyation and consumer confidence.

The release also illuminates that these companies often exclude crucial facts about
the chemicals in their beauty products on packaging and promotionsl content. They
seemingly employ arbigucus tenms, images, and labslling tactcs to conceal synthetic
or chemical consttuents. As a result, miskeading ksbels such as “100% Organic™ and
“Pskistan’s #1 Skincare Brand” attract consumers who are nons the wiser.

The CCF reminds that under Section 10 of the Competition Act, 2010, such misleading
rmmarketing is ilegal.

¥ifith its mandate to promoss fair competition for the bensfit of consumers, the CCP
insists that all marketing cormmunications must b= grounded in veracity, integnty, and
authenbicity o assist consumers in making informmed choices.

“Marketing assertions should be backed by solid scentific research to prohibit the
spread of misinformation 1o the publc:. Competition among companies should focus on
the aciual safety, innowation, value, and efficiency of their offerings,” the statement
declared.

The cormmission reitersted its commitment to uphold the lsw, vowing to imposs severs
comective measures inclusive of fines on any entty found guilty of such deceptes
rmarketing strategies.

In its quest to foster fair compefition and safeguard consurner rights in the beauwty
rmarket, the CCF collaborates with consumers, producers, retalers, and other
sisksholders.

Muoreower, the OCP encourages consumer diligence and implores the publc to report
instances of deceptive advertising, false claims, or health complications encountersd.

https://thugmaza.com/pakistan-news/12-cosmetic-companies-served-notices-for-greenwashing/
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CCP cracks down on deceptive
beauty product marketing in
Pakistan

Ey Hafiz Shaheer Gul Khan - May 12 2024

The Competition Commission of Pakistan {CCP) has issued notices to 12 cosmetics

companies in the country for engaging in misleading marketing practices.

This move comes as part of CCP's commitment to safeguard consumers from deceptive
adwvertising tactics. As the regulatory authority tasked with ensuring fair competition and
consumer protection, CCP's preliminary investigation revealed that these companies were
involved in "greenwashing,” wherein products are falsely labeled as "natural, crganic,
sustainable, pure, and chemical-free” without scientific evidence to support such claims.

Mot only do these deceptive practices mislead consumers, but they also pose potential
health risks. By cracking down on misleading advertising, CCP aims to uphold fair
competition in the beauty products industry and safeguard consumer interests. Companies
manufacturing beauty products often omit crucial information about chemical or synthetic
ingredients, resorting instead to misleading terms, imagery, or labeling methods to conceal
the presence of inorganic substances or chemical additives.

Consumers are enticed by claims such as “100% organic,” "100% natural,” or "Pakistan’s
Mo. 1 skincare brand,” yet these assertions lack scientific substantiation and may lead to
purchases that do not meet expectations or, worse, endanger health.

The Competition Act 2010 prohibits misleading marketing practices, and CCP is committed
to enforcing these regulations to ensure fair market competition and consumer protection.
As investigations progress, CCP will continue to scrutinize cosmetics manufacturers’

marketing practices and take appropriate measures to uphold fair competition standards.

https://minutemirror.com.pk/ccp-cracks-down-on-deceptive-beauty-product-marketing-in-pakistan-225606/
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Competition Commission approves merger
in thermal power sector

Merger is expected to boost efficiency and productivity in the thermal power
sector

20 2024 EiX

The Competition Commission of Pakistan (CCP) has given its approval for a merger
within the thermal power sector, which includes the acquisition of a 20.97% shareholding
of Orient Power Company by a private entity.

This significant development comes as Whistler Enterprises Private Limited, a recently

established company under Pakistani law, enters the scene.

Whistler Enterprises Private Limited is dedicated to providing products and services in the
power generation business, indicating its strategic interest in expanding its presence

within the energy sector.

Meanwhile, Orient Power Company Private Limited, an independent power producer,

operates a 225 MW power plant in Kasur.

The merger is expected to boost efficiency and productivity in the thermal power sector,
promoting competition and innovation. The Competition Commission's approval ensures
that the deal meets the regulatory requirements, safeguarding consumer interests and
market competition.

https://www.samaa.tv/2087314518-competition-commission-approves-merger-in-thermal-power-sector
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]
\ 12 beauty product manufacturers

. warned for misleading marketing
\ \ ' The Competition Commission (CCP) on Saturday issued
. warning notices to 12 beauty product companies for

‘\\ misleading advertising.

ISLAMABAD: The Competition Commission (CCP) on Saturday issued warning notices to 12

beauty product manufacturers for misleading advertising.

The CCP declared the advertising of 12 companies’ beauty products deceptive, stating that the

claims made in the advertisements were not reflected in the products.

The notice stated that initial investigations revealed that the companies were engaging in

“‘greenwashing”.

According to the CCP notice, the companies were advertising their products as natural, organic,

sustainable, pure, and chemical-free, but there is no scientific evidence to support their claims.

The CCP notice also stated that such misleading claims could pose potential health risks to

consumers.

The notice further read these businesses strategically omit significant information regarding the
chemical or synthetic ingredients in their products from labels and marketing materials. They may
also employ misleading terminology, imagery, or labelling practices to conceal the presence of

inorganic components or chemical additives.

https://humenglish.com/latest/12-beauty-product-manufacturers-warned-for-misleading-marketing/
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https://urdu.alarabiya.net/pakistan/2024/05/12/%D9%BE%D8%A7%D A%A9%D8%B3%D8%AA%D8%A7%D9%86-%D9%85%DB%8CUDA%BA-12-
%DA%AI%D8%AT7%D8%B3%D9%85%DB%8C%D9I%BI%DA%AI-%DA%AI%DI%85%DI%BEY%DI%86%DB%EC%DI%88%DA%BA-
%DA%A9%D9%88-%DA%AF%D8%B1%DB%8C%D9%86-%D9%88%D8%A7%D8%B4%D9%86%DA%AF-%D8%A7%D9%88%D8%B1-
%DA%AF%D9%85%D8%B1%D8%A7%DB%81-%DA%A3%D9%86-%D9%85%D8%A7%D8%B1%DA%A9%DB%8C%D9%BI%D9%86%DA%AF-
%DA%AI%D8%B1%D9%86%DB%92-%D9%BE%D8%B1-%D9%86%D9%88%D9%B9%D8%B3%D8%B2-%D8%AC%D8%A7%D8%B1%DB%8C
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https://urdu.alarabiya.net/pakistan/2024/05/12/%D9%BE%D8%A7%DA%A9%D8%B3%D8%AA%D8%A7%D9%86-%D9%85%DB%8C%DA%BA-12-%DA%A9%D8%A7%D8%B3%D9%85%DB%8C%D9%B9%DA%A9-%DA%A9%D9%85%D9%BE%D9%86%DB%8C%D9%88%DA%BA-%DA%A9%D9%88-%DA%AF%D8%B1%DB%8C%D9%86-%D9%88%D8%A7%D8%B4%D9%86%DA%AF-%D8%A7%D9%88%D8%B1-%DA%AF%D9%85%D8%B1%D8%A7%DB%81-%DA%A9%D9%86-%D9%85%D8%A7%D8%B1%DA%A9%DB%8C%D9%B9%D9%86%DA%AF-%DA%A9%D8%B1%D9%86%DB%92-%D9%BE%D8%B1-%D9%86%D9%88%D9%B9%D8%B3%D8%B2-%D8%AC%D8%A7%D8%B1%DB%8C
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https://www.urdupoint.com/daily/livenews/2024-05-11/news-4013374.html
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